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S. A. Monthly has always been a platform for
local talent, especially for photographers who
supply the magazine with quality images. As 
the editor I get to assist, curate, and sometimes
capture photos of my own. Being a “hands-on”
editor I witness and participate in the hard 
work photographers go through to drive outwork photographers go through to drive out
to different locations, frame, capture, pose,
and create images for the magazine. Most of 
the time these talented individuals receive
recognition in small captioned photo credits
near the bottom of the photo alongside
the name of the model or location (see left.)
For this issue I would like to “thank” theFor this issue I would like to “thank” the
photo teams who make the high-quality 
images that keep S.A. Monthly Magazine
one of San Antonio’s most respected 
publications.

S.A. Monthly is lucky to work with wonderful creative talent and locations. This magazine has
been responsible for discovering some of the finest photogs in San Antonio, and as a result, 
San Antonio discovers them as well: 

Cover Story: Erin Logan of Visual Junkie and the St. Anthony (A luxury Collection) 
Hotel in Downtown San Antonio. St. Anthony Hotel is a premiere luxury hotel which 
provided stunning backdrops for our cover shoot. 

Blanco Lavender Festival, Chalk Bluff Park, Biff Buzby’s Car Show “Best Summer 
Outings” feature and “The Margarita Man” red carpet interviews: Crystal Clear 
Photography by Crystal Combs. Crystal is a local photographer and influencer. 

Sherri Fitness 6 Sherri Fitness 6 Week Transformation Challenge: John Robert Mack. 

Special thanks to magazine photographers : Gerardo Pando and Bryan Shreve

Musicians of the Month By Bryan Shreve

Senior Editor: Zita-Barbara
Photo Credit: Crystal Clear Photography

Editor’s Note:



St. Anthony Hotel &
Erin Logan of Visual Junkie

John Robert Mack

Crystal Clear 
Photography







“The first thing I remember was always,
always having a deep connection with music.
From The Muppets to television theme songs
to the Latin music my mother would play 
while cleaning our home.”

“The first thing I remember was always,
always having a deep connection with music.
From The Muppets to television theme songs
to the Latin music my mother would play 
while cleaning our home.”

 S.A. MONTHLY’S 
LOCAL MUSICANS OF THE MONTH

Tony Romero



The first thing I remember was always always having a deep connection 
with music. From The Muppets to television theme songs to the Latin 
music my mother would play while cleaning our home. 

I grew up on Chicago’ssouth side neighborhood Little Village. I began 
playing horn when I was 9yrs old. Itís a funny thing because when the band 
director came to my class to recruit for the band, the girl I had a crush on 
raised her hand so I raised mine too.raised her hand so I raised mine too. We went to choose our instruments, she 
chose flute I chose French horn. When it came down to purchasing the 
instrument my father denied my choice. Made it more practical to play 
trumpet and so be it. 



I had a natural ability to play the trumpet developing a nice tone early on. I 
always knew that being a musician is what I wanted to do for the rest of my 
life. And Iíd say that I am at the point in my timeline where becoming an 
artist is where this intuition has lead me. 

NEW RELEASE: MADD WOLF 

By Tony Romero
I’ve had many adventures in which it has shaped the ability to tell the story ís 
soon to be released. The first is MADD WOLF By Tony Romero due in 
August. It is a 50 plus minute improvised recording with a unique sound 
featuring a middle eastern instrument called the hand pan. I used 3 delay 
pedals that gives a new meaning to playing trumpet. June 12 I go back in 
the studio with my working band The Spiders to record San Antonio Sunrise. 





 S.A. MONTHLY’S 
LOCAL MUSICANS OF THE MONTH

San Antonio’s internationally known musical brotherhood is 
more than a four-part a cappella chorus. The Marcsmen are 
a group of guys who call themselves family. 

Editorial: Bryan Shreve
Photography: Bryan Shreve



They are from all nationalities, 13 to 70 years old, traveling from all parts of 
South Texas. They come together in San Antonio, at least, once a week 
enjoying music, continuing their lifelong friendships, deepening their ties 
with the community, strengthening their families, and enjoying being just 
guys.  The Marcsmen Chapter of Barbershop Harmony Society started 
with a handful of students at Texas State University in San Marcos, Texas, 
over a decade ago in a youth Barbershop Contest, and noover a decade ago in a youth Barbershop Contest, and now, has reached 
40 members and international fame. 

The music group created the “Marcsman Sound,” which is something 
these musicians pride themselves in reaching the art of a cappella singing. 
The vocal instruction is from the masters teaching listening to the 
placement, practicing enunciation and developing the discipline of clarity 
of tone.  “Learning songs with ‘understandable lyrics and recognizable 
melodies’” is what all generations can relate to. Enjoying understandable melodies’” is what all generations can relate to. Enjoying understandable 
lyrics and timeless melodies is what all of us love. Incredible peaceful 
listening to the soulfulness of perfection in tone, pitch, and clarity."

Since The Marcsmen’s beginning, the awards and international rankings 
are phenomenal. According to The Marcsmen webpage located at 
marcsmen.org, this non-profit organization is about success. The first 
competitive event was the Inaugural Barbershop Harmony Society Youth 
Chorus Contest in 2008.Chorus Contest in 2008. The Marcsmen moved onto the Southwestern 
District Championship in 2012, and again, in 2018, making them the 
Southwestern District Champions. In 2018, The Marcsmen competed in 
the International Competition in Orlando, Florida, finishing 13th overall to 
the eventual International Champions. 



The Marcsmen continue to be the pride of the entire State of Texas and will 
represent in Salt Lake City for the International Competition this coming 
summer. Most notable, The Marcsmen is a Texas favorite with international 
competition in 2011, 2013 and 2015, noting that in 2013 resulted in placing 
13th overall in the world, to the eventual International Champions (who 
happen to hail from the same District), the Vocal Majority, and will be 
heading to Salt Lake City for the International Competition this coming heading to Salt Lake City for the International Competition this coming 
summer, the highest International finish in Barbershop Harmony Society 
history for a group of less than 29 men on stage.

The Marcsmen harmonizes across the country. The 
Marcsmen are San Antonio’s men’s a cappella group, 
and members of the Barbershop Harmony Society.   

The music team, led by Director Brent Dunavant and Associate Director 
WWallace Stanley, and Kevin Collins, these guys work with the group to 
develop the “Marcsmen Sound.” From concerts, singing for civic, charitable 
organizations, private groups, churches, community events, and fundraisers, 
The Marcsmen are worth booking from “singing telegrams” on Valentine’s 
Day and special occasions to performing on an international stage. These 
guys are incredible musicians and performers.  My selection of Musicians 
of the Month for SA Monthly Magazine is The Marcsmen. 
  

Their dedication to music and community is worthy of receiving the highest of accolades in the 
State of Texas.  The Marcsmen are known to perform at corporate events, community shows, 
fundraisers, and private parties.  

This is the best entertaining act for all occasions, and worthy of booking 
for your next event. To contact the Marcsmen and learn more about their 
performance, Please contact the group at (800) 689-8125.





TOBIN CENTER 
CALENDAR OF EVENTS 



CARLOS ALVAREZ 
STUDIO THEATER 
JULY 13, 7:00 PM
Reserved Seating Tickets: $29.50 
Meet and Greet VIP Tickets: $38.50 (VIP includes prime seating 
1st two rows. Meet the artists prior to the performance, photo session 
and receive a signed CD from theand receive a signed CD from the Artists.)

From the Producer of the Blues Beatles Concert comes the Summer Blues 
Festival. A collection of 4 uniquely talented and skilled blues musicians and 
singers capable of calling down the thunder and lighting. Emilio Crixell, 
Hilda Lamas, Ron Harrington, and Reno Perez have all received widespread 
critical acclaim and has won praise from the blues community. They will 
all take center stage for the Summer Blues Fest... One Night, One Show, 
One Incredible Stage Presentation.One Incredible Stage Presentation.



 

Musical 
- COME JOIN OUR SISTERHOOD!
Four women at a lingerie sale have nothing in common but a black lace bra 
AND memory loss, hot flashes, night sweats, not enough sex, too much sex 
and more! This hilarious musical parody set to classic tunes from the 60s, 70s 
and 80s will have you cheering and dancing in the aisles! See what more than 
15 million women and fans worldwide have been laughing about for 18 years!

It's the Hilarious Celebration 
 of Women and The Change!

Menopause The



Claiming the top spot on multiple Billboard charts, Farruko has paved his 
way to superstardom by mixing Reggaeton, rap, hip-hop, and more on No. 
1 hits like  “Calma”, “Sunset,” and “Chillax.” 

Reclamando el primer lugar en ṁltiples listas de Billboard, Farruko ha 
allanado su camino hacia el superestrella mezclando Reggaeton, rap, 
hip-hop y m·s en Èxitos No. 1 como "Calma", "Sunset" y "Chillax". No 
TTe pierdas su ardiente debut lleno de sabores latinos!

Don’t miss his fiery debut 
filled with Latin flavors!

LATIN MUSIC



KONO 101.1 BIG NIGHT OUT! LOST 80’S LIVE! 
RETURNS TO THE SUNKEN GARDEN THEATER 

UNFORGETTABLE 80’S 
FLASH BACK CONCERT
FEATURING: 
A FLOCK OF SEAGULLS  -  "I Ran", "Space Age Love Song"
MISSING PERSONS  -  "Walking In LA", "Words"
WANG CHUNG  -  "Everybody Have Fun Tonight", "Dance Hall Days"
FARRINGTON + MANN 
ORIGINAL MEMBERS OF WHEN IN ROME UK  -  
"The Promise", "Heaven Knows""The Promise", "Heaven Knows"
THE ESCAPE CLUB  -  "Wild, Wild West", "Iíll Be There"
THE VAPORS  -  "Turning Japanese", "Jimmie Jones"
REAL LIFE  -  "Send Me An Angel", "Catch Me Iím Falling"
TRANS X  -  "Living On Video", "Message On The Radio"
BOYS DONíT CRY  -  "I Wanna Be a Cowboy"
ANYTHING BOX  -  "Living In Oblivion", "Kiss Of Love"
ChristopheChristopher Anton formerly of Information Society



www.patriciavonne.com
TOP OF THE MOUNTAIN video: 
www.youtube.com/watch?v=dWU3L7RrHJE

CONTACT: 
info@patriciavonne.com or
www.patriciavonne.com/contact

Patricia Vonne -  Austin, TX
Three time Austin Music Award winner Patricia Vonne is back with her seventh 
album “Top of the Mountain”, on her own Bandolera Records. The album 
celebrates the human spirit in the midst of adversity and the Higher Power that 
lights our path.  The defiant stand-your-ground title track sets a declamatory 
tone as the rest of the album winds a sinuous path through the border radio 
groove of “Lil’ Lobo,” the careening rocker “Graceland Trip”, "Madre de Perla,” 
(a flamenco-flavored tribute to Vonne’s mother), the spaghetti western 
soundtrack that is “Western Blood”, and much more.

It is produced, mixed and engineered by Rick Del Castillo and Michael Ramos. 
The album features the multi talented Vonne on lead vocals, acoustic guitar, 
castanets and electric guitar as well as several  special guest musicians.  The 
list includes:   Fort Worth sax virtuoso Johnny Reno, Scott Plunkett of Chris 
Isaak’s band on the keyboard, Grammy award winner Max Baca of Los 
TexManiacs on the bajo sexto, David Grissom and Grammy award winner Joe 
Reyes.   The album features co-writes with Joe King Carrasco, Alejandro 
Escovedo, Willie Nile, Steven Medina Hufsteter of the Cruzados and longtime 
performing and songwriting partner Robert LaRoche.

Hailed as a “Renaissance woman of Austin, Texas” by the New York Times, 
Patricia Vonne has claimed many titles in her illustrious career: singer, 
songwriter, actress, activist and most recently, award winning filmmaker. 

Vonne took Best Animated Short at the Madrid International Film Festival for 
“Huerta de San Vicente”, an homage to Spanish poet Federico García Lorca. 
The song was off of her critically acclaimed all-Spanish album “Viva 
Bandolera”.( Top 8 of The Huffington Post) She also took top honors for her 
film at the Barcelona International and San Francisco New Concept 
International Film Festival in the same category.

Vonne has appeared on the big screen in Spykids, Desperado, Machete Kills, 
Four Rooms, and Sin City:A Dame to Kill For in which she reprised her role as 
Dallas/Zorro Girl; the role which has made her a cult figure among indie and 
fantasy film fans. Her song “Traeme Paz” was featured in the film Once Upon a 
Time in Mexico.

Vonne continues to advocate for human rights donating proceeds of her 
song, “Missing Women”, to Amnesty International to help bring attention to 
the surge in homicides in Ciudad Juarez. She is active in the United Nations’ 
program Artists United Against Human Trafficking. Additionally, in Austin, she 
works as an advocate for school music programs through the Texas Music 
Project. In April 2019 she was invited to sing the National Anthem at the 
retirement ceremony for war hero and Pat Tillman Award recipient, Master Sgt. 
Israel Del Toro. “One of the greatest honors of my life.” Vonne said. 

 
"Imagine a young Chrissie Hynde fronting the Mavericks with a little help from 
Calexico." - WORD

"This indie goddess, an award winner in every discipline she touches, comes 
back from another foreign victory with album number seven, a set that finds her 
at her sexy, sassy brassy best yet." - Midwest Record

"Vonne’s new effort incorporates rock, folk, flamenco, bilingual Tex-Mex and Latin 
strands that, taken together, form a rich and colorful tapestry." - Glide Magazine

1 Citadel
 (Patricia Vonne/Robert LaRoche)

2 City is Alive
 (Patricia Vonne/Robert LaRoche/Willie Nile)

3 Illuminaria
 (Patricia Vonne)

4 Top of the Mountain
 (Patricia Vonne/Robert LaRoche)

5 Lil Lobo
 (Patricia Vonne/Joe King Carrasco/Rick Del Castillo)

6 Madre de Perla
 (Patricia Vonne) 
7 Tidal Wave
 (Patricia Vonne/Alejandro Escovedo)

8 Graceland Trip
 (Patricia Vonne)

9 Western Blood
 (Patricia Vonne/Steven Medina Hufsteter)

10 Cancion de la Boda
 (Patricia Vonne)

11 Lekker Ding
 (Patricia Vonne)

12 God’s Hands
 (Patricia Vonne)
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Fried Chicken & Champagne? … 
Why the Hell Not?! Celebrate National 
Fried Chicken Day at Max’s Wine Dive

For Saturday, July 6 only, Max’s Wine Dive will be serving a Bucket 
of Chicken and Champagne in honor of National Fried Chicken Day 
at all Max’s Wine Dive locations in Houston, Austin, San Antonio, 
and Denveand Denver.

Celebrate 
National 
Fried 
Chicken 
Day! 

Max’s Wine Dive



Round up the family 
or some friends and come 
by to chow down and drink up 

Saturday, July 6
  

Get your old-school 8-piece bucket of chicken with two very groovy sides, 
and don’t forget the bubbles—a bottle of Moët Chandon Impèrial Brut. 
The Dive, as we fondly refer to Max’s Wine Dive, was built on our age-old
mantra of:

 “Fried Chicken & Champagne?…

Max’s Wine Dive pioneered fried 
chicken and champagne in honorchicken and champagne in honor
of gourmet comfort food that 
appeals to diners who are hungry 
for the rich flavors of fine 
dining without the stodginess 
that often 
accompanies a 
“fine-dining” experience. “fine-dining” experience. 

Why 
     the
       hell 
          Not?!”



If you’re not in the mood for chicken and champagne, don’t fret. We’ve
got something for everyone and a great selection of wine that isn’t uber-
expensive from our Red Velvet Pancakes to our signature Max ’N Cheese, 
Deviled Eggs, and Shrimp and Grits.



ABOUT MAX’S WINE DIVE:
MAX’s Wine Dive restaurant and wine bar stems from the realization that 
Jerry and Laura Lasco, owners of Max’s Wine Dive, loved trying out fancy 
new restaurants. The places they enjoyed hanging out at the most were laid-
back restaurants and wine bars that were unpretentious and comfortable. 
Shortly thereafter, the Wine Dive mantra was created: 
FRIED CHICKENFRIED CHICKEN AND CHAMPAGNE?…WHY THE HELL NOT?! 
The menu consists of popular Wine Dive Classics and seasonal menu items 
that are common to all Wine Dive locations like our Haute Dog, Sticky 
Pork Ribs, Fried Egg Sandwich, and Southern Style Meatloaf  like momma 
used to make. And don’t forget the wine! We ignore the typical mark-up 
you see at most restaurants and offer quality wines at reasonable prices. 
To check out more on the Dive, go to MaxsWineDive.com.

We’ve got four locations in the great state of Texas: 
Houston: 
214 Fairview St., Ste. 2, 
Houston, TX 77006
(713) 528-9200 

Austin:
207 San Jacinto Blvd, Ste. 200, 207 San Jacinto Blvd, Ste. 200, 
Austin, TX 78701
(512) 904-0111 

Houston: 
4720 Washington Ave., Ste. B, 
Houston, TX 77007
(713) 880-8737 

San Antonio: 
340 E. Basse Rd., Ste. 101, 
San Antonio, TX 78209
(210) 444-9547 
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JEFF 
WHITE
Chef
of the

Month
S.A. Monthy’s Chef of the Month
Jeff White is recognized as one of San Antonio’s top chefs. He has been in 
the food business for 33 years, starting out as a pot washer earning his way 
up the food chain to Executive Chef. Professionals in the industry know 
these are the best chefs! Jeff White is one of those true chefs, and a self-
taught chef. He is also a local favorite in the culinary circles and becoming 
the new local favorite in a historic neighborhood known as Government 
Hill near Fort Sam Houston. Hill near Fort Sam Houston. 



Chef Jeff White’s resume is full of awards to include Winner of People’s 
Choice Award for the Taste of Elegance, a bronze medal from the American 
Culinary Federation, invited as a featured chef at the prestigious James Beard 
House in New York City, featured in a local “Homegrown Chef, Titans of 
Tailgates” series, recognized in “Who’s Who in Restaurant Business,” and 
multiple features as a recognized chef in San Antonio’s local newspaper 
and magazines. Hisexperience in a professional kitchen is just as important and magazines. Hisexperience in a professional kitchen is just as important 
as the accolades.  As Executive Chef in some of the top restaurants in SA 
and working with renowned Chef Johnny Hernandez, Founder and President 
of Grupo La Gloria and True Flavors, Inc. Catering Company. Chef Jeff 
White’s distinguished accomplishments include Executive Chef at the 
Boiler House Grill and Wine Garden located in the Pearl, Grey Moss Inn, 
Biga on the Banks, and previous restaurants, L’Etoile, and Austin’s Louis 
106. Chef Je106. Chef Jeff White is currently listed as a Feature Chef in Chef 
Cooperatives, previous Co-Owner/Operator of Tucker’s Kozy Corner 
on the east side, and currently with his wife, Jenn White, Brindles Awesome 
Ice Creams located on Huebner Road.

Bourbon Braised Port Belly with Chiles, 
Cilantro, and Parmesan Potato Puree



Introduce yourself to Eastside Kitchenette, 2119 N Interstate 35, San Antonio, 
Texas, located near Fort Sam Houston. Built in 1910 as a family home and 
converted to a charming restaurant with a child and pet-friendly wrap-around 
porch, and ample room to celebrate those special occasions.  The antique 
porcelain Vesta Kitchenette oven sitting in the corner along with decorative 
plates hanging on the wall are reminiscent of Grandma’s kitchen.  

 This east side 
gem is where 
you can experience real 
country cooking. 

Chef Jeff White combines Texas flavors with his savory traditional 
Southern Coastal Cuisine and non-traditional modern American fare.  
Eastside Kitchenette is Government Hill’s and San Antonio’s newest 
foodie destination.  This scratch kitchen makes homemade pickles, 
ketchup and mayonnaise and serves up one of the best chicken fried 
steak and pork belly in San Antonio. 

Restaurant of the Month:
Eastside Kitchenette 



The Eastside Kitchenette



The “Blue Plate Specials” during the week offer an affordable lunch menu and 
may include Chicken Potpie, Fish & Chips, Enchiladas, Meatloaf, Fish Tacos, 
and Burgers. Dinner menu offers a full array of culinary delights.  The selection 
of starters from Bourbon Braised Port Belly with Chiles, Cilantro, and Parmesan 
Potato Puree, Calamari Frito, Grilled Bacon Wrapped Jalapeno Skewers, 
Drunken Mussels to Southern Fried Jumbo Hot Wings with a Whiskey Maple
Glaze, spicy buGlaze, spicy buffalo or lemon pepper will get your palate ready to discover new 
flavors entrée level. The dinner menu includes The Kobe Chicken Fried 
Steak (with whipped potatoes, boudin, gravy, and a sunny egg,) Buttermilk 
Country Fried Duck with popcorn grits, smoked bacon collards, and Boudin 
gravy, Pork Belly Potlicker with Pappardelle Pasta, greens, and Parmesan,  
and Big Eye Tuna Poke with avocado, Serrano ginger/soy and a nice selection 
of vegetables to include Grilled Mexican Street Corn with a side of white BBQ 
sauce.sauce. The salad selection includes Grilled Caesar, Heirloom Tomato Salad, 
Wedge Salad, Fried Chicken Cobb, and Champagne Roasted Beets. 

The Kobe Chicken Fried Steak (with whipped potatoes, boudin, gravy, and a sunny egg,) 



BLUE PLATE SPECIALS

Wedge Salad

Buttermilk Country Fried Duck with Popcorn Grits



Popular summertime cocktails in this Eastside Kitchenette are the Ginger 
Spritz with Gin, ginger liqueur, lime and soda, Kitchen Sink Bloody Mary 
with Blue Cheese Vodka, house mix, pickles, and salt, and the East Side 
Old Fashion with Evan Williams Bourbon.

Icy Cold Summertime Drinks & Warm Friendly Vibes 



Dish of the Month:
Eastside Kitchenette

Dijonannaise Pork Shank
Chef Jeff White’s creation of The Dijonannaise 
Pork Shank is an impressive centerpiece packed 
with mouthwatering juices of flavor on a bed 
of Parmesan Potato Puree and Salsa Verde.  



DRINK OF THE 
MONTH

S.A. Monthly’s

 Eastside Kitchenette



East Side Sangria
    
Brandy, Fuzzy Navel, Orange Juice and Fruit

SOPHISTICATED 

COOL & CASUAL OR
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NEW SERVICE OFFERING:
ALLERGY TESTING AND TREATMENT

Environmental and Food Allergies can cause a wide range of symptoms, 
which you may not be aware of being caused by allergies.

These tests and treatment are covered by most insurance.
No insurance or haven’t met your deductible?  No worries… We have great Cash Pay Options and offer NO FINANCE CHARGE for 14 months!

NO

Why Do I Need this Test?

Some of the symptoms of allergies include:
Weight gain or difficulty losing weight
Acne
Skin rashes
Fatigue
Stomach discomfort or irregularity
IItchy eyes
Nasal congestion/drainage
Sinus infections
IBS
Bloating
Headaches
Low Mood/Depression
JJoint Pain
Hyperactivity/ADD
Kidney Problems

All of these symptoms and more 
can be caused by everyday allergens 
such as your beloved pets, mold in your
 home or work environment, foods 
that you aren't aware that you  are 
allergic to, and more.



FIND OUT NOW WHAT IS CAUSING YOUR SYMPTOMS AND LET US 
HELP YOU TO FIX IT!

Allergy Testing Overview
During allergy skin tests, your skin is exposed to suspected allergy-causing 
substances (allergens) and is then observed for signs of an allergic reaction.
Along with your medical history, allergy tests may be able to confirm 
wwhether or not a particular substance you touch, breathe or eat is causing 
symptoms.

Why it's done
Information from allergy tests may help your doctor (Sherry Wehner, MD) 
develop an allergy treatment plan that includes allergen avoidance, 
medications or allergy shots (immunotherapy).

Skin tests are generally safe for adults and children of all ages, including 
iinfants. In certain circumstances, though, skin tests aren't recommended.  
Dr. Sherry may advise against skin testing if you:

Have ever had a severe allergic reaction. You may be so sensitive to certain 
substances that even the tiny amounts used in skin tests could trigger a life-
threatening reaction (anaphylaxis).

Take medications that could interfere with test results. These include 
antihistamines, many antidepressants and some heartburn medications. 
DDr. Sherry may determine that it's better for you to continue taking these 
medications than to temporarily discontinue them in preparation for a skin 
test.



Have certain skin conditions. If severe eczema or psoriasis affects large 
areas of skin on your arms and back ó the usual testing sites ó there may 
not be enough clear, uninvolved skin to do an effective test. Other skin 
conditions, such as dermatographism, can cause unreliable test results.

Blood tests (in vitro immunoglobulin E antibody tests) can be useful for 
those who shouldn't undergo skin tests. Blood tests aren't done as often as
sskin tests because they can be less sensitive than skin tests and are more 
expensive.

In general, allergy skin tests are most reliable for diagnosing allergies to 
airborne substances, such as pollen, pet dander and dust mites. Skin testing 
may help diagnose food allergies. But because food allergies can be complex, 
you may need additional tests or procedures.

These tests and treatment are covered by most insurance.

NNo insurance or havenít met your deductible?  No worries! We have great 
Cash Pay Options and offer NO FINANCE CHARGE for 14 months!



NOW is the time to stop suffering and let us help you!  
Give us a call at 210-688-4850 to schedule your Allery Testing today!

Anewyousa.com
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GET READY TO SAY, “BOOM!” 

PROFESSIONAL 
FITNESS TRAINER 
& S.A.MONTHLY 
FITNESS EDITOR 

NOW OWNS & 
OPERATES A 
WOMEN-ONLY  
GYM IN S.A. 

SHERRI BRAXTON 

TRAINED FOR 25 YEARS 
TO DEVELOP HER 
PHYSIQUE FOR PRO 
FITNESS COMPETITIONS

SHERRI DEVELOPED 
THE 6 WEEK SHERRI 
FITNESS CHALLENGE 
& THREE SAN ANTONIO 
WOMEN PUT IT TO THE TEST!
                   



BOOM!
The Sherri Fitness 

6 Week
Challenge:
The results you see on 
the right are real and 
the results of hard work.

Gabby’s After:

Let’s start there, because so many 
people are looking to create changes
like these with a pill or fad diet. 

There is no subs-
titute for getting
up each morning,
working out, andworking out, and
then eating clean,
healthy foods.

There is also no
substitute for a 
good fitness gym
and professional
guiding you on aguiding you on a
journey of finally
seeing long term
results. 

This is the Sherri
Fitness 6 Week
Challenge.  

BEFORE:





Sandra’s After: Three ladies put 
in the work and 
made the cut to 
be featured in 

SA Monthly 
Magazine.  
WWhen combined they 

lost 
16 pounds 
& 79 inches

total 
body in six weeks.  

They did the work 
aand the results show 

that it paid off!
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 Of course, I didn’t make it 

easy for them.  I held them 
accountable for their food 
choices and didn’t accept 
any excuses.  I always 
reminded my clients of the 
importance of eating importance of eating 
healthy and working out 
hard.  I’m extremely proud 
of them for sticking it out 
and putting up with their 
crazy trainer!  Each one 
also knew they had to work 
hard for it.They were excited hard for it.They were excited 
and surprised at the progress 
made towards meeting their 
fitness goals.  Even so, they 
know this is just the start to 
a continuing journey of 
reaching their ultimate 
fitness goals to include losing fitness goals to include losing 
weight, inches, making healthier 
eating choices, and feeling more
 confident at every step of the 
way.  Stay tuned for six-week 
challenge number three!  

Boom! 



Connect on social media to sign up for the next 6 week fitness challenge!

https://www.facebook.com/sherrifitness
sherrifitness.com

Are You Interested in Joining the Challenge?
CONGRATULATIONS WINNERS! 



Sherri Fitness 6 Week Challenge Winners were rewarded 
with a professional high-fashion photo-shoot for the 
S.A. Monthly Editorial featuring their results. 

PHOTO CREDITS: JOHN ROBERT MACK PHOTOGRAPHY 

FASHION DESIGNS: SHERRI’S OUTFIT DESIGNED BY LOCAL 
DESIGNER “BAD BEHAVIOR.”

THREE WINNETHREE WINNERS GYM WEAR DESIGNS BY ZITA-BARBARA
ON VIDA LUXURY ATHLIESURE WEAR/MAKE-UP BY: ZITA-BARBARA  



The look that Sherri rocked was originally created for another artist, but never ended up getting 
used. When designing the set, I searched all around the texas thrift stores for the perfect pink 
sweatshirts to deconstruct. I like to play with color blocking, specifically with my more athletic 
looks because I think the color gradations really add an extra element of design to a piece. I 
completely repurposed 3 pink sweatshirts and used flat field seams (the kind in used in jeans) to 
give the soft fabric a more structured look. I was originally disappointed when the set was not 
going to be used, but I held on to it because although it didngoing to be used, but I held on to it because although it didn’t work for what it was made for, I 
was still very proud of the creation. So glad I kept it because when Zita Barbara asked for my 
assistance stying an athletic wear photo shoot I took the set hoping it would fit someone. When 
Sherri tried it on, we knew it was THE LOOK. I am a designer because I like to make people 
feel good about themselves, and let me tell you, She KILLED IT!



POP-ART WEAR

Fashion-Art Luxury Athleisure Collection
based on “Pop Art” Designs & Paintings of 
Zita-Barbara. for a Pop Art Dance & Gym Clothing Line (under the 
designer’s nickname: “Barbi.”) Zita has showcased her art, fashion, and 
design work internationally and in major U.S. Art and Fashion Districts.

Find online: https://shopvida.com/collections/barbi

Designer Outfits in the Sherri
Fitness Challenfe Winners
were provided 
by international 
designer, 
artist,
sisinger: 

Zita-barbara

New York Fashion Week * Los Angeles * Miami * Mexico





























Art Editor, & Gallery Director
Adriana Cisneros

Art Legacy TX
www.artlegacytx.com
http://facebook.com/Adrycisneros1974
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Canela Fina means the cream of the cream in flamenco cocept, fine cinnamon, music 
brings happiness and taste. Canela Fina is a modern gipsy rumba flamenca-band, with
music of Flamenco Puro and Rumba.

Lucien Alegre,from Avila Spain, has been playing guitar for the last twenty years. Lucien
learned to play Flamenco guitar and el cajon from his fatherwhen he was young. Along 
the way, he deviated from traditional Flamenco and discovered the lively and upbeat 
rhythms of the Rumba Flamenca. Herhythms of the Rumba Flamenca. He

was drawn in and embraced the rhythms of the Rumba, as it shows in his unique style 
of playing. He has been influenced musically by some of the great Gipsy Rumba groups 
from France, such as the Gipsy Kings, Gypsyland, Los Ninos de Sara,Manitas de Plata. 
Lucien always puts God and family first, as it helps him with his passion that he has for 
his music. With a wonderful andbeautiful family, Lucien loves spending time with his 
children, and loves teaching them his craft.

Lucien is the founder of Canela Fina and he invites you to enjoy the love and passion Lucien is the founder of Canela Fina and he invites you to enjoy the love and passion 
he expresses through his guitar.  Luisma Ramos from Seville Spain, Luisma Ramos 
has being playing since the age of 11. He received his first lesson from master Antonio 
Marquez de Cadiz. Luisma continued his studies with Manuel Espinosa "Lito" of Tomares, 
Seville. It was at this time Luisma became interested in contemporary style & compositions 
of flamenco guitar. He also studied with flamenco masters Manolito Sanlucar , Eduardo 
Renollar & Gerardo Núñez de Jerez. Luisma was also cofounder of Malahierba Flamenco 
group with Cantaor Javier Castro from Seville. Luisma collaborated & travel with Serva group with Cantaor Javier Castro from Seville. Luisma collaborated & travel with Serva 
Labari throughout Europe & USA. He produced and composed "Calle Aire"a piece for the 
25th Anniversary of the Andalucía Parliament in 2007. Luisma works with different 
flamenco companies and on his own were he plays his compositions for flamenco guitar 
and teaches private lessons in San Antonio where he resides.

Canela Fina



ARTIST: LUPE 
HERNANDEZ

Lupe Hernandez is a Texas artist and native of the Rio 
Grande Region. Hernandez, who also goesby the name 
MrThreeD, specializes on three-dimensional work, 
Cubism, Graffiti and Calligraphy as well as works with 
large scale painting, portraiture and airbrush art. 

       His compositions or themes range from religious art, figurative elements 
and calligraphand calligraphy. He depicts Madonna’s and religious icons in monochromatic 
colors either in realism or cubism, formatting traditional and modern composit-
ions. Figurative portraits bear hidden words as calligraphy writing wraps around
their bodies, waiting for the viewer to discover them. Landscape fauna and 
animals are elegantly expressed in intimate oil renderings in bright colors which 
produce nostalgic feelings and warmth.Hernandez also creates detailed arrange-
ments that narrate Mexican cultural story boards that resonate timeless express-
ions of times gone bions of times gone by. Major influences for the artist are the works of Cubist 
painter Braque and Graffiti artists such as Greg “Craola” Simkins and Altar 
Peque. Hernandez’s current works include a series of nostalgic toys, native 
animals and plants, a series of dessert pastel drawings and graffiti landscapes. 



He pledges his support for the arts by participating in group exhibitions 
throughout Texas. He has diligently worked for over six months in prep-
aration for a Solo Exhibition at the Art Legacy Gallery in San Antonio, 
Texas. The exhibition title “Recapture” is intended to do just as the name 
suggests, which is to recapture the essence of our childhood. The suite 
of works includes eight oils paintings rendering children’s toys, depicted 
in rich tones of red, blue and yellow and transformed into geometric patterns. in rich tones of red, blue and yellow and transformed into geometric patterns. 

The Recapture exhibit is designed to stimulate moods and mindsets. The 
viewer can experience individual perspectives of joy, love, anger, help-
lessness, optimism and more. Symbolism is the main driving force on his art, 
as well as geometric abstraction. He believes the composition meets color 
and energy in fractures or mini pieces to communicate my vision. 





One aspect of the work is currently focused on deals with nostalgia and 
remembrance and the automated feelings that surge when a person looks
at a childhood toy.





SAN ANTONIO FILM 

FESTIVAL 

SAFILM-San Antonio Film Festival, a 501(c)3 nonprofit, is one of the 
largest film festivals in South Texas celebrating 22 years of screening 
independent films in 2016. Creating connections and providing 
opportunities for students, local artists and independent filmmakers 
is just part of the ois just part of the organization’s mission. We also strive to create an 
accessible and inclusive platform for all artists, bring cinematic gems 
from across the globe to elevate and edify audiences and collaborate 
with other organizations to increase training and work opportunities 
for local filmmakers. SAFILM is the platform for aspiring and 
veteran filmmakers to express their cinematic voices and find many 
opportunities to present their work in a competitive, energizing 
environment.environment.

192



We nurture filmmakers of all ages and increase appreciation of all arts through 
cinema for local audiences and those who visit SA to attend the Festival. By 
bringing the best in film and unique and practical hands-on workshops from 
special guest film industry veterans and professionals to our fair city, the San 
Antonio Film Festival serves as a springboard for the careers of low-budget 
and independent filmmakers as well as an educational forum for audiences 
and aspiring filmmakers of all ages. SAFILM also garners international and aspiring filmmakers of all ages. SAFILM also garners international 
prestige for the city as an important festival – guests and filmmakers from all 
over the world have visited San Antonio for the first time to attend

Success stories abound in the festival’s history: many films and filmmakers 
recognized at the Oscars, Sundance Film Festival and other top tier festivals. 
On October 10, 2013, the Academy of Motion Picture Arts and Sciences 
announced the field of Documentary Short Subject contenders for the 86th 
AcademyAcademy Awards® was narrowed to eight films, of which three to five will 
earn Oscar® nominations. An official selection of the 2013 SAFILM-San 
Antonio Film Festival, “Innocente,” was one of eight films that made the cut. 
Our audiences were among the first to have the opportunity to see the 
Academy-award winning film.

Adam Rocha, Executive Director of the SAFILM-San Antonio Film Festival
said that the SAFILM 2019 will be larger than ever. This year we celebrate 
our exponential growth, adding a food film category, music  video category 
and car/road trip category. 



SAFILM-San Antonio Film Festival appeals to a broad spectrum of individuals 
– from children to adults, filmmakers, film industry pros and cinema arts 
aficionados, local audiences and guests from across the country and around 
the world. Every year, we work with local high school and college interns who 
also learn a about the industry.

Since 2010, SAFILM has provided local filmmakers with the annual free grant 
workshop in partnership with Holly Herrick and theworkshop in partnership with Holly Herrick and the Austin Film Society to
learn how to apply for grants from the Texas Filmmakers Production Fund for 
film projects.

Thanks to the educational component and collaboration with other film
festivals and organizations, with your support, the SAFILM San Antonio 
Film Festival will not only serve filmmakers and bring great works of art 
and artists to the city, but will continue to enhance opportunities for artists, 
education and economic development in Saneducation and economic development in San Antonio.

New this year is the Chinese cultural collaboration. 30 Chinese students ranging from 
6 grade to th 12 grade will participate in a film summer camp during the festival.



-Adam Rocha, Executive Director of the SAFILM-San Antonio Film Festival 
said that the SAFILM 2019 will be larger than ever. This year we celebrate 
our exponential growth, adding a food film category, music video category 
and car/road trip category. The food films will be presented in conjunction 
with the Culinary Institute of America-San Antonio and the city of San 
Antonio, a UNESCO Creative City of Gastronomy. This year is going to be 
so exciting.so exciting.

-New this year is the Chinese cultural collaboration. 30 Chinese students 
ranging from 6 grade to th 12 grade will participate in a film summer camp 
during the festival. In 2009 and 2010 we had previously collaborated with 
the Pearson Foundation and produced a children’s summer camp and we are 
excited for a similar opportunity to do this again.

-New is our collaboration with Art Pace are where we are having a film 
screening on their rooftop starting in May 2019.screening on their rooftop starting in May 2019. We anticipate this to be a 
monthly screening rebooting in the 2019 fall where we will be providing 
year around community exposure to cinematic cultures from around the 
globe as well as local culture.he

WHAT’S NEW at
2019’s Film Fest?

WHAT’S NEW? 



We consistently bring national attention and talent to our city with our SAFILM
Legacy Award. SAFILM Legacy Award recipients have not always been locals, 
but Marcia Nasatir is both local and nationally known (a San Antonio native 
and the first woman film executive at United Artist), Harry Ufland (native New 
Yorker, producer and super-agent for Martin Scorsese, Robert De Niro and 
others), Fred Roos (California native and Godfather II producer) and Jesse 
Borrego (SanBorrego (San Antonio native, actor and filmmaker) and David Zucker (Airplane
director). This year’s celebrity guests include Jackie Earle Hailey, Cybill 
Shepherd, Cheech Marin and we are awaiting final confirmations from more.

The 25th SAFILM-San Antonio Film 
Festival July 29 - August 4, 2019
 

@The Tobin Center. 
www.safilm.com @safil 
210-885-5888





DINNER & A MOVIE
 “Starring” Lorena Hernandez Monroe and Zita-Barbara
Photos by Crystal Clear Photography and Gerardo Pando

Everything has gone “Topsy-Turvy” with Hollywood coming to San 
Antonio and S.A. Monthly going to Hollywood. As luck has it, S.A.
Monthly editors Lorena Hernandez Monroe and Zita-Barbara were 
showcasing fashion in a one-of-kind music venue nestled amongst 
the Hollywood Hills called, “The Academy.” LED lights cover the ceiling
of the nightclub that move to the beat of the fashionista’s latest debut, 
a song called, “Rick and Beautiful” inspired by their fashion lines. a song called, “Rick and Beautiful” inspired by their fashion lines. 
While exploring the star-studded hills of Hollywood this pair stopped 
to grab a quick bite to eat at “Trejo’s Tacos” and got the inside scoop 
from celebrity Danny Trejo that he just came from filming in San Antonio.
This is where this story starts. From this encounter with Trejo S.A. Monthly 





Simply Rayne is local singer who plays herself in the movie 

“Margarita Man” star Anthony Guajardo

 SIMPLY RAYNE CAMEO
San Antonio singer, song-
writer, and Billboard Dance
Chart Artist, “Simply Rayne”
tells S.A. Monthly she was
invited to play a cameo 
part in the movie as a singer
at a partat a party. She also provided
music for this debut night. 

Brother of Director and Producer of the film explains the
film is “based on a true story” of his college days 

MIGUEL RAMOS
The “Margarita Man” is
based of the college days
of the brother of the
executive producer (Daniel
Ramos.) Miguel let S.A.
Monthly know he was very
proud of his brotheproud of his brother’s dream
and the support many 
sponsors and family mem-
bers showed his brother.  

The lead actor Anthony Guajardo 
explained the movie as a “coming of 
age” film mixed witha little bit of a 
romantic comedy. It should appeal to 
everyone, but seems to be geared for 
the PG-13 audience.Without giving the 
entire plot away he explained that his entire plot away he explained that his 
character gets into a little bit of trouble 
and decides to create a margarita 
business to get him out of it. 

THE RED CARPET



The director of the 
“Margarita Man” Daniel 
Ramos (peace sign) next
to actor Nick Seidel who 
plays “John” in the movie 

SAM: What was is like to direct a film here in San Antonio?
Ramos: Well, I have been in the business for about 30-something years. I 
went out to Los Angeles. I worked on a lot of flims as an assitant director 
and as a producer, but this one was the best one I have gotten to work on. I 
have a lot of great people behind me, a lot of great producers, great writers, 
Aaron Lee Lopez, David Reyes, Andrew Saldana...the list goes on...San 
Antonio is very talented. I use a lot of that [talent] and I just embraced 
everyone and they embracedeveryone and they embraced The Margarita Man film. It is great to give back
to the community. I went to San Antonio College and it good to see all the 
great stuff that is happening. Now we are here! It was of a lot of sponsors of 
course, product placement...basically all of San Antonio embraced our 
film The Margarita Man and made it happen.

Meet the Director
Daniel Ramos



Cast member and popular San Antonio 
Mariachi Singer Sebastian De La Cruz 
who’s Mariachi rendition of the National 
Anthem sparked controversy in San Antonio.
The San Antonio native travels all over 
preforming music.  He plays a boy genius in 
the upcoming film.  the upcoming film.  

Supporting actors: Sean Koetting who plays 
“Winslow” in the movie. He is the antagonist of 
film, alongside the actress Renessa Sanders who
plays “Tiffany White” the girlfriend in the movie.

Sean has recently been recently featured in a Netflix
Original called. “Special.” Another indie-movie 
called, “Golden Days” and plans to continue called, “Golden Days” and plans to continue 
acting in more projects.

Renessa is making plans to join the Airforce and 
serve our country.  

Meet the Cast Members:  



Hightlight Reel: 
Simply Ryne 

HUGE TURNOUT & ALL NIGHT 
RED CARPET 
PHOTOS

Mario Lopez 

Seasoned actor, radio show host, and news 
reporter, Mario Lopez, joins the cast on the red 
carpet to show support for the S.A. based film. 

 



The 25th Silver Anniversary 2019 SAFILM- San Antonio 
Film Festival will be screening “The Margarita Man” 
(a movie made in San Antonio) July 31st (Wednesday) 
at 9:00 p.m. 

GET YOUR TICKETS AND MORE INFO: 

www.safilm.com 
Cast:Cast:
Anthony Guajardo, Jesse Borrego, Renessa Sanders, Pepe Serna, Sabastien 
de la Criz “El Charro de Orro”,  Sean Koetting, Nick Seidel, Jessica Chavez,
Desi Nicole Baldwin, Paul Matthew Lopez, Barry Corbin and Danny Trejo 





BONITA NATURAL

Image Consultant * Photography * Video Production

210-240-5200

“EVERYONE WANTS TO BE BONITA”

bonitanatural.com



The “Bonita and Guapo” Modeling Contest 
Winners Show San Antonio Fashion In 

HOLLYWOOD
Earlier this year the fashion community in San Antonio came together to
participate in the “Bonita and Guapo” Modeling Contest. This contest was
team effort between Bonita Natural and fashion designer/singer Zita-Barbara.
Fashion and music touring has brought the local fashion scene to the rest of 
the world! If you find that you are interested in starting your modeling career 
contact this team of ambitious fashionistas by sending them a message and 
finding out more about modeling in a fashion week or Rfinding out more about modeling in a fashion week or RAW international show!

www.bonitanatural.com or lorena@bonitanatural.com
MEXICO * LOS ANGELES * NEW YORK FASHION WEEK * MIAMI 

San Antonio fashion in Hollywood 



“Bonita & Guapo” Contest Winners
Jackleen Rios and Cisco Garcia 
open the showcase in Hollywood
with a grand modern waltz-style
opening. The pair danced to the 
latest release from singer Zita-
Barbara called, “Rich and Beautiful.Barbara called, “Rich and Beautiful.
The new song is purely inspired
by fashion written for the fashion
work Bonita and Zita are doing. 

Jackleen Rios is the director of
”Jewel of Art” Dance Studio in 
San Antonio. She has been featured
in many local news programs in many local news programs 
this year for providing the City of
San Antonio with a dance-fest 
during “Fiesta” (a city-wide party)
and for dancing in the downtown
Selena birthday celebration.  

Lorena “Bonita”
Hernandez Monroe

Singer/Songstress
Zita-Barbara



Jadon & Shanda Dewtitt:

Local male model Jadon DeWitt tied 
in the Guapo modeling contest and 
was able to model in Hollywood.
His mom, Shanda Dewitt also 
modeled in this show. Good looks 
run in the family! Both train in run in the family! Both train in 
modeling with the Lari Nelson 
Fashion Group in San Antonio, Texas.

They are highly-recognized faces in 
local fashion shows. 

HOLLYWOOD SHOWCASE



“Hollywood Fashions” 
Green and Fresh / Sheer Fabic and Florals 

Mariana Puentes 
Texas Model



HOLLYWOOD CALIFORNIA  AVANT GARDE FASHION RAW INTERNATIONAL SHOWCASE 



Futuristic Silver Fashion 

San Antonio Models in Hollywood Fashion Show







BRIGHT SIDE OF SUMMER



Look on the Bright Side of 
    Summer's Fresh, Bold Brights ... 



Look on the Bright Side of 
    Summer's Fresh, Bold Brights ... 

Chic



Look on the Bright Side of 
    Summer's Fresh, Bold Brights ... 

Chic

Comfortable



and Always 
Flattering...



and Always 
Flattering...

Amazing Styles



and Always 
Flattering...

Amazing Colors



Amazing Colors

Happy Dressing for Summer. 

Swimwear is better than 
ever This Summer to Hit 
The Beaches.

With These Sexy Simplicity 
looks of Swimwear that 
wwill Flatter every Figure. 

HIT  THE  BEACH















These One-Piece Styles 
with Stunning Silhouettes 
from Glamorous Nights 
Out to Great Day Wear.

JUMP SUIT TRENDS 
Easy to Jump Into 
for Summer ...







 THE LINEN COLLECTION FOR SUMMER



 Comfortable, Versatile, Cool Summer Pieces.



This is a Must

for any Summer Wardrobe Building



for Style of Casual



Fun Looks to Dressy Looks.  



Fun Looks to Dressy Looks.  

PENCIL  ME IN
FOR  THE  SUMMER



Fun Looks to Dressy Looks.  

Pencil Me in for 
The Vacation in 
Soft Silhouettes. 



Travel Wear with a Flair 



Travel Wear with a Flair 

Vacation Vibes that are Easy Wear /Easy Care ....



SEXY 
SIMPLICITY

The Allure Of 
Black and White
 



is always a Classic



that Meets Graphic



LOVE SUMMER  



LOVE SUMMER  

Styles Made Easy 



LOVE SUMMER  

Styles Made Easy 

with Get-Away Looks





of  The 
Summer Affair .....









Burgundy Woods has a Bachelor of Arts Degree in Music/Music Industries 
from the University of the Incarnate Word and a Design & Trend Forecasting 
degree from The Fashion Institute of Design & Merchandising (FIDM) in 
Los Angeles. She began her career in Hollywood, California, where she
worked for major record labels such as Virgin Records, Interscope Records, 
EMI Music and Capitol Records. Later after attaining her fashion degree, 
she was discovered by MySpace, Inc. and was immediately hired to be their she was discovered by MySpace, Inc. and was immediately hired to be their 
Fashion Curator starring and producing her show THE B-SPOT Fashion & 
Trends on their Fashion & Shopping channel. During this time, online 
media was in its infancy. She and her colleagues pioneered the online fashion 
media industry. Many of the stylized ideas and tools that were launched 
through her platforms are still used to this day as industry standard. 

Later, with her extensive experience in developing the online fashion media 
industrindustry, she continued her online show independently and in 2014 
successfully rebranded THE B-SPOT into Style Lush TV online fashion 
network in San Antonio, Texas. 

Now, with over nine professional years in online fashion media and trend 
forecasting, she continues to pioneer, maneuver and develop her industry. 
She is currently the Senior Digital Fashion Editor, On Camera Fashion 
Personality and Senior Video Producer for Style Lush TV and also founded 
thethe Texas Fashion Industry Initiative 501C3, the states official non-profit for 
the positive growth of the Texas Fashion Industry worldwide and serves as 
President.

Fashion Week SATX is hosted by the Texas Fashion Industry 
Initiative 501C3  and produced by Style Lush TV.

CONTACT INFO TO PURCHASE SPONSORSHIP OR GET MORE 
INFO To reserve a VIP Experience as a sponsor contact TFII at this link.
https://texasfashionindustrhttps://texasfashionindustry.org/sponsor/

MEET BURGUNDY:



S.A. MONTHLY MAGAZINE IS PROUD 
TO BE THE OFFICAL MAGAZINE 
 OF THE 2019 SAN ANTONIO
FASHION AWARDS-SATX 

SPONSORSHIP OR GET MORE INFO:
To reserve a VIP Experience as a sponsor contact 
TFII at this link:
https://texasfashionindustry.org/sponsor/

-

SPONSOR PACKAGES INCLUDE ITEMS SUCH AS:
-VIP Seats at the 
  Fashion Shows
-All Access Passes
-VIP Lounge Access
-Goodies Fashion Bags

Front of the line privileges at 
Fashion Week SATX
-Advertising and promotional logo 
placement awarded as added value.

--VIP table at the San Antonio Fashion Awards at the Tobin Center 
  (with Champagne Server and so many more options)
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FENDI WOMENíS SPRING/SUMMER
 2019 EYEWEAR COLLECTION

 

Outstanding sunglasses and optical 
frames highlighted by sophisticated 
details and unexpected colours define 
the FENDI Womenís Spring/Summer 2019 
Eyewear Collection.



The new DEFENDER sunglasses pay tribute to the unique 
femininity of the FENDI woman, daring yet sophisticated. 
Their avant-garde surfaces are paired with glamorous polka 
dots running all over the frame, conveying a bold and 
cutting-edge allure.



 

 FOLLOW FENDI
  www.fendi.com
 

FENDIRAMA eyewear reflects the fresh and contemporary 
soul of FENDI, including optical frames with round, pilot 
and caravan shapes in thin and light weight metal.



AUDREY and BEE are both bold and geometric crystal plexiglass shaped 
frames uniquely adorned with hand set Swarovski precious gems.

The BEE sunglasses have the additional feature of the glamorous 
CHOO metal charm attached to the temple tips.

 
The epitome of luxury eyewear, these sunglasses display quintessential 
Italian craftsmanship using the finest materials and techniques.Italian craftsmanship using the finest materials and techniques.

Jimmy Choo presents the spring/summer campaign featuring Kaia Gerber, 
leads the next generation of supermodels.

 
Bold geometrical frames are uniquely adorned with hand set SWAROVSKI
precious gems. This beautiful creation is offered in various shapes and 
shades. A tribute to the entrance making moments that have come to define 
Jimmy Choo.Jimmy Choo.

 

 

 

FOLLOW JIMMY CHOO    jimmychoo.com

 Jimmy Choo introduces 

BEE & AUDREY



JIMMY CHOO



introduces

B
E
E
& 
A
UU
D
R
E
Y
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KAITLYNN
POWELL  





Kaitlynn Powell was born and raised in San Antonio Texas, where she 
attendened San Antonio Christian school for 13 years. Her favorite subjects 
were art and photography. Kaitlyn has enjoyed serving her community from 
a very young age, starting with volunteering with the young children at her 
church, then moving into programs working with underprivileged children.

Kaitlynnís Mom is from Los Angeles, California. where she spends, at least,
a month every summer with her famila month every summer with her family. When Kaitlynn was 16, she was 
offered her first modeling job while shopping on Rodeo Drive in Beverly 
Hills. She was dressed in Halston & Chanel and was photographed on 
Rodeo Drive. 

At this time, she decided modeling is something she would like to pursue.  
After returning to San Antonio and researching agencies, Kaitlyn signed 
with Nelson Fashion Group.  She liked the family atmosphere offered by 



Lari Nelson.  This agency has a 
Children's Division,Teen Division 
and Adult Models. Lari started 
preparing Kaitlynn for the Model 
and Talent Expo in Dallas 
presented by Mike Beaty.

The Expo was an amazing The Expo was an amazing 
experience where she was signed 
by MMG Agency out of New 
York City and Los Angeles. 
Kaitlynn works steadily 
here in San Antonio 
and enjoys the variety 
of Modeling and Print of Modeling and Print 
jobs that come her way.
  



She is looking forward to this next chapter of her modeling career as she 
begins to travel.  She feels so blessed to have found a career that she 
loves and is passionate about at such a young age!

She is looking forward to 
this next chapter of her 
modeling career as she 
begins to travel.  She 
feels so blessed to 
have found a career 
that she loves and that she loves and 
is passionate about 
at such a young age!
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CISCO GARCIA



Francisco Garcia also known as “Cisco”
 is a model, actor and dancer. He was 
 introduced to the entertainment scenes 
 at the young age of 13 when he joined 
    the Drama Club at Wheatley Middle 
          School. Soon after that he was a 
                                   Theatre Magnet Student at 
                       Thomas Jefferson High 
                      School, where he started 
                        dancing. Modeling was 
                          an opportunity in dis-
                           guise. Growing up he 
                              struggled with self-
                          esteem issues, he never                           esteem issues, he never 
                         saw his self as a model. 
                        
                   Friends and Family started 
                    to suggest he should start 
                     modeling and see where it 
                       went. He then decided it 
                      would be a great way for                       would be a great way for 
                      exposure, realizing soon 
                    after that he enjoyed being 
                    behind the camera and on 
                  runways. He saw an escape 
       from reality when he was on stage.

     Francisco is currently signed with 
         The Clutts Agency in Dallas and LA, 
     and also Lari Nelson Fashion Group 
      in San Antonio. He’s also a dancer 
      for the Jewel of Art Dance Studio 
      where he performs for a wide verity 
      of events. 

MEET “CISCO” GARCIA



Training is a must on a weekly basis to perfect his entertainer craft. Although 
he keeps his self pretty occupied with making his dreams come true, he’s also 
a kid at heart. His free time is dedicated to sports, he enjoys swimming, 
basketball, football and more. His family and friends are a big part of his 
journey. His love for animals is beautiful, he wants to volunteer at a pet 
shelter and hope to find homeless pets a home.Building his resume with 
commercial and tv content is the beginning of his plans. He wants to commercial and tv content is the beginning of his plans. He wants to 
eventually focus on film and making it to his first big screen. 
He’d love to one day move to 
California or Atlanta to  
further his career in acting.

Cisco Garcia 
S.A. Monthly’s Model of the Month 
& “Guapo” Modeling Contest Winner
         (Hollywood Showcase)  
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Highlights include:
Pampa sandal has 
several great summer
colors 

Summer Shoe Musthaves!

SAS SHOES

Celebrate the red, white and blue with 
American made shoes! Handcrafted 
right here in America, nothing speaks 

to patriotic pride like 'Made in U.S.A.'
If your Independence Day calls for 
BBQs, fun in the sun or a picnic 
in the park, make sure you can in the park, make sure you can 
make it to fireworks by the end 
of the night in style & comfort.

With a variety of on-trend 
footwear staples, SAS Shoes 
has all the summer must 
haves for warm weather 
looks!looks! We have these 
& other fabulous 
new shoes for women and men in
red, white and blue.



Tempo are SAS Shoes' first 
performance shoes 

for Women, inspired by 
sneakers designed for 
our troops



 

Spring/Summer 2019 collection 

*Sky Blue 

*Tan Suede

*The perfect wedge for 
enjoying the good life

*bold, butter-soft 
leather straps 

* Adjustable Buckle

*Genuine Leather Upper 

*Heel He*Heel Height 2¹/3”

Inspired by the sun-drenched piazzas and Mediterranean 
vistas of Tuscany, where Carine is handcrafted and has a 
genuine Italian leather upper and sole.Carine

Scenic is a trendy ballet flat with support and comfort that
can be dressed up or down.



ELSA luxe black suede or platino/gold mosaic
This relaxed, sophisticated slip-on features metallic-finish Italian leather, 
with a 5 /8” heel to bring fashionable fun to your work wardrobe or elevate 
a casual weekend look.

MOXIE
This pointed-toe pump in Italian leather is 
essential for business travel or nights outessential for business travel or nights out
featuring a leather upper, sock lining, 
and leather outsole with 
traction insert.

• Handcrafted In Tuscany, Italy

• Heel 2 1 /4”

• Handcrafted In Tuscany, Italy

• Leather Upper And Lining



KENZIE
Organized, elegant, and adaptable, this unique 
handbag can be worn three ways. Carry by the handles 
or attach the strap for crossbody, or shoulder wear.



BIG CITY 
       SHOES

ROSA
A wedge sandal with an 
upscale, rustic appeal, 
elastic fit, and comfort 
wedge for stability on 
long days around town 
or a fun-in-the-sun vacation.

• Leather Sock Lining• Leather Sock Lining

• Heel Height 2 7 /8"

"Never underestimate a NYC woman 
with a comfortable pair of shoes."
— @Style_bysamantha

When walking around New York 
City, working twenty-something 
Samantha always prefers to walk 
in comfortable shoes. Because in comfortable shoes. Because 
she is constantly on the move and 
looking for that perfect NYC look, 
Samantha opts for the modern 
loafer, which keeps up with 
her busy days.









Blanco Lav
ender Fest

ival

Chalk Bluff

 
Hidden Gems & Day-Trips
Experiences You’ll Want to wite Home About &
You’ll Be So Close to Home You Won’t Have To!

S.A. MONTHLY’S BEST 
SUMMER OUTINGS!





















S.A. Monthly’s Hidden Gem of the Month
Photos by Crystal Clear Photography and article by Barbara Malone

CHALK 
BLUFF
 River & Resort



San Antonio, this is the moment we have all been waiting for! What 
places made S.A. Monthly’s short list of “Best Summer Outings?” 

Roughly an hour and a half away, in the City of Uvalde, is a precious 
gem filled with activities to keep the entire family entertained for 
weekend trip out of town...a little known place called, “Chalk Bluff.”   



Chalk Bluff offers a family friendly excursion close enough to San Antonio to be considered 
a “get-away” and far enough away to feel like a vacation. For one day (9a.m. - 7p.m.) it is 
$10 per person. This friendly pricing includes access to the petting zoo, jump pillows, 
hayrides and dances (if on the schedule.) The petting zoo houses several adorable exotic 
and domestic creatures, a camel, zebra, ostriches, little ponies, a llama, cattle, goats, deer 
and animals one doesn’t get to take selfies with everyday! After walking around with the
wildlife a dip in crisp, cleawildlife a dip in crisp, clear, and cool spring water is only a short nature-walk away! 

PETTING ZOO 



The main attraction, of course, is the limestone bluff that overlooks a one 
mile of crystal clear, spring-fed water. The Nueces River offers you and 
your family a full day of river-side bar-b-ques, camping, sun-bathing and 
water-activites: swimming, snokeling, fishing, tubing, kayaking, and more!

If you would like to stay the weekend, there are cabins, camping sites, or
RV parking spots availble to help you plan a small weekend get-away!

FIND OUT MORE:
www.chalkbluffriverresort.com

830-278-5515

Chalk Bluff River Resort & Park 
FAMILY FRIENDLY FUN! 
1108 Chalk Bluff Rd. 
UUvalde, TX 78801  







BLANCO 
LAVENDER 
FESTIVAL 

S.A. Monthly
                  “Best Summer Outings” Day-Trip



The 15th Annual Blanco 

Lavender Festival 
“I want to ride my horse to the old town road, I want to ride ‘til I can’t 
no more,” proclaims Lil’Nas X in the hit song “Old Town Road.” One
wonders exactly “where” that road may be. The answer is out in the 
country-side town of Blanco Texas. This is where the famous Court-
house filmed in the movie “True Grit” stands proudly in the center of
the 15th Annual Blanco Lavender Festival. Due to the large response 
to online posts, we ventured out on a day trip to tell everyone what theto online posts, we ventured out on a day trip to tell everyone what the
festival has to offer. Awaiting the S.A. Monthly crew was an old town
road filled to capacity with vehicles looking for a parking space right 
outside the “Old 300 BBQ” joint. Just across the street lies the festival’s 
information tent housing eager personnel handing out pamphlets. 



We got a nice bushel of pamphlets 
and asked where we would find the 
lavender. We where told to look 
around...

For all of those out-of-towers who
are set to make our same mistake...
the “lavender fields” athe “lavender fields” are not near 
the pop-up tents near the court-
house. 

We asked about the fields later and
got to get exclusive photos after the 
crowds left. Inside the leaflets you
will find a schedule of lectures

such as “How to Infuse Syrup With Lavender” or “How to Make Your Own
Mist-er at Home.” In this three-day weekend event you can walk the fields 
with the owner or learn to grow your own lavender out of a container. 
 
For those just wanting a lavender-filled weekend with no classes, just follow
your nose. It will lead you to pop-up tents filled with lavender oils, perfumes,
fresh bushels, dry bushels, and all kinds of lavender-based products that make 
excellent country-themed Christmas gifts.   
Some pop-up tents contain unique 
and one-of-a-kind items from 
local craftsmen, artisans, potters local craftsmen, artisans, potters 
and artists. For example, we found 
a stand of gourmet dog treats with 
dinosaur-sized chew bones. Arts 
and crafts everywhere. Hand-made 
jewelry, furniture, leathers, and 
trinkets where all over the festival 
with stands owith stands offering snacks,
lavender-lemonades or food items
to keep the crowd hydrated and fed.

BuddyBonz SmokeHouse Gourmet  Dog Treats

WWW.BuddyBonz.com



Hill Country
Lavender Store
One of the main attractions of the
Blanco Lavender Festival is the
variety of fresh lavender products 
available, from the usual such as
hand-creams with lavender scent,
to the unusual products like sugar,
spices, or scorpion repellent bagsspices, or scorpion repellent bags
to place inside boots. If you are a 
huge fan of lavender, country-like
gifts to give out at Christmas, or 
are just browsing; the Blanco 
Lavender Festival will be the breath
of fresh lavender-scented air you 
needed for your day away from needed for your day away from 
San Antonio. Lavender themed 
products and tons of homemade
items speckle this festival. A lot 
are available Online visit:
www.hillcountrylavender.com. 



ErinSansoucy@gmail.com
gamiWorks
Chiyogami Gifts & Accessories 

Hill Country Jewelry, Art, and Home Goods

POP-UP SHOPS

Bear Creek Leather
Handmade Leather 
Custom Orders 

www.pullmychains.net

Pull My Chains
Handcrafted
PULL CHAINS 

www.bearcreekleather.com



ARTISANS

www.texaspotter.com

POTTERS



Before heading to the lavender fields we
stopped inside the courthouse that sits in 
the middle of the festival and is open to
the public that comes in and out for shade
to cool off while getting a small history 
lesson. 

The courthouse is famous for being used inThe courthouse is famous for being used in
the movie “True Grit” but has a lengthy 
history spanning all the way to 1855-
1856 when it was designed and built. The 
courthouse served the city for four years 
until its original purpose was abandoned
and it was re-purposed several times over
the next 80 years.the next 80 years. The historic building 
was made into an office building serving 
local professionals,doctors, lawyers, and 
even Justice of the Peace. After its stint as 
an office building,i t was converted into a 
school until it burned down in a fire. When
rebuilt it was made into a BBQ joint. Finally, 
it was purchased by a resident that wanted it was purchased by a resident that wanted 
to relocated brick by brick until the people
and officials in Blanco intervened and made
 it a historical site for the city of Blanco. 



Google: Hill Country Lavender Farm for more info. 

To find the new location of the lavender farm, from the information 
tent near the courthouse, is roughly an 8 minute drive past the 
Blanco River and into a scenic countryside. 

Once at the farm we had the personnel instruct us on how to 
properly cut lavender from the bushels growing in rows. We 
were able to take photos and comfortable shop more lavender 
pproducts inside the small shop.
    

Hill Country Lavender:
Find in the New Location! 

8241 FM 165, Blanco TX 788606 



Portrait By Crystal Clear Photography 



Lavender
Festival
PHOTO 
ESSAY &
Article by:
Zita-Barbara
& C& CRYSTAL Clear
Photography





GET READY TO FIND OUT SAN ANTONIO!
Click to read, then go GREEN! 









BIFF 
 BUZBY’S

Photo’s by
Crystal Clear
Photography
& Zita-Barbara



Photo Credit: Z.B.

S.A. Monthly Celebrates Biff’s 20 years 

     As of June 19, 2019, in the Live Oak area,
Biff Buzby’s celebrated 20 years of business that have 
provided San Antonio with a steady diet of classic 
burgers and cars.

Biff Buzby’s Burgers have been considered an institution since, 1999,
when Donna and the late Ronald Humpherys believed a restaurant had 
the best chance to succeed in a shopping center space that struggled to
attract tenants. 20 years later the business is still going strong, thanks to
Hunter Bogar, who has managed Biff’s for the past few years.
              
                                                                 One of the main attractions to                                                                  One of the main attractions to 
                                                                    Biff’s has been the “Friday
                                                                           Night Classic Cruising”
                                                                                   Car shows.  

Biff Buzby’s Burgers 
& Classic Car Show



Photo Credit: Z.B.

Photo Credit: Crystal Clear Photography 



“Cruisin’ Night” at Biff‘s:

                                                              
                                                                                                      
                                                                    

Biff’s is wild about classic cars (all makes and models.) When we started
“Cruisin’ Night” 7 years ago we barely filled a quarter of the parking lot.
Yet, today it is hard to find space! 

We appreciate the fact that more and more people are joining us for the fun!
As sole sponsor and organizer of ”Cruisin’ Night” we provide the place,
labor, music/entertainment, outside beer booth, security, etc...all of which 
is funded by your purchases. Biis funded by your purchases. Biff’s primary goal is to provide good food
and service to our customers (the people who support us.) 

This includes the parking spaces. 

As a result there is a $5.00 cover charge (cash only) for each vehicle. 

 Information courtesy of Biff Buzby's website.

Photo Credit: Z.B.



Photo Credit : Crystal Clear Photography 

Photo Credit : Crystal Clear Photography

Enjoy “Cruisin Night” every Friday Night 

From 8:00 to 10:00 P.M. at Biff Buzby’s 



Photo Credit: Crystal Clear  Photography 



Grab a bite to eat at the show 
12702 Toeperwein/Phone: 210-590-2040

Famous “q” Burger

Photo Credit: Crystal Clear Photography  
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A Home Can 
Own Real Estate

in Your Heart
By Autumn Leigh Chaulklin



Dear Friend,
I am writing because I have history in your lovely home, being that I 
am the granddaughter of the very first owners.  I have the fondest 
memories there. I am very sentimental about homes and history 
and architecture. In my current occupation as a property manager for 
multi-family development, I always tell my teams that we are building 
legacies… and it only dawned on me this year to reach out and share 
the the family legacy of the home in which you dwell, as homes are more
than brick and mortar.

The family that grew in 
that home was a very 
loving family.  My 
Mamaw and Papaw, Mary 
and Marion Birowski, 
wwere married in 1938. 
They had three children 
and seven grandchildren.  



My mother went to the 
nearby high school, Waltrip 
Senior High.  Fun trivia fact - 
Patrick Swayze was two 
years below her!  Her older 
sister (my aunt) used to take 
dandance lessons from Patrick 
Swayze’s mother.  

I was telling my older brother,
Matthew, who lived in the 
home after my Papaw died, 
and up until my Mamaw’s 
death, that I remembered 
the sthe sound of the mail being 

delivered through the metal mail slot in the front living room.  I own 
a chest of drawers that has been passed down through the family 
that used to reside in the middle bedroom.  I remember Mamaw 
used to keep the top drawers locked and the very top left drawer 
had toy airplanes inside.

I remember pictures on the walls, Avon perfumes in the cabinets 
jjust outside the restroom.  Not sure if remodeling has occurred, 
but there was a half-bath off the master bedroom and a full-bath 
in the center of the home with pink tile.  Mamaw used to purchase 
pink toilet paper embossed with flowers.  

There was green swirled carpet in the living areas, hallways and 
bedrooms (except the kitchen and dining areas). Mamaw used to 
keep glass hummingbirds and sun-catchers in the kitchen window.  
I I remember in the early 1980’s two small dogs she kept named 
Mandy and Terry.  Adjacent to the back yard was a man (I think 
his name was John) who used to breed yellow labs and I remember 
being in absolute heaven when I would visit and be able to pet 
lab puppies through the chain-link fence.  



Mamaw and Papaw used to love to square dance, and I remember all 
the square dance dresses hanging in their closet.  Something about 
being a small child and touching the fabric of the dresses…  

I remember Mamaw’s lipsticks in her medicine cabinet. She would 
apply lipstick in such a way that would shape the lipstick on both 
sides.  Isn’t it amazing, the details one can remember, when taking 
a via virtual tour through the past?  

I was inspired to reach out because I would want you to love that 
home as much as I did and still do.  I was recently in Houston for a 
Texan’s game, and I drove by to see how it looked, compared to my 
memory.  It’s still as I remember.  

Thank you for owning and caring for this precious piece of real estate.
You may own the property, but your property owns real estate in 
mmy heart.



Autumn Leigh Chaulklin 
a professional in the 
multi-family property 
management industry 
with 19 years’ experience 
in leading top-performing
teteams. Follow her at:
 
www.facebook.com/autumn.chaulklin





Autumn Chaulklin, CAM
Community Manager
Dalian 151 | 10018 Ingram Road
San Antonio, TX 78245
210.670.0151
Dalian151mgr@greystar.com 
grgreystar.com





Autumn Chaulklin, CAM
Community Manager
Dalian 151 | 10018 Ingram Road
San Antonio, TX 78245
210.670.0151
Dalian151mgr@greystar.com 
grgreystar.com









LUXURY LIVING Of THE MONTH
Edge and Stone is here!  Ideally centered amidst refreshing rolling 
hills, outdoor leisure, highway accessibility and top rated schools, Edge & 
Stone resides on the verge of every essential and extra. This airy, sophisticated 
community marries dynamic San Antonio connectivity with soothing, 
sovereign hill country. Edge and Stone offers one, two and three bedroom 
homes with amenities such as a pet spa, dog park, nature trail, elevator access, homes with amenities such as a pet spa, dog park, nature trail, elevator access, 
quartz and granite counters, Kevo locks, a dual-level fitness center, resort-style 
pool, grilling stations, lounge area with complimentary Starbucks coffee, Valet 
Home Living concierge, and much more!

Edge and Stone is located at 
24625 Wilderness Oak, just seconds from Hwy 281, 
next to Tuscany Heights Elementary.
    
Call today for a personal tour - 210.664.2000 
or email at info@liveedgeandstone.com.  
Visit our website at LiveEdgeandStone.com 
and follow us on Facebook and Instagram!



Call today for a personal tour - 210.664.2000 
or email at: info@liveedgeandstone.com. 

 
Visit our website at: LiveEdgeandStone.com 
and follow us on Facebook and Instagram!





WHY YOU SHOULD CONSIDER SAN ANTONIO 
WHEN PURCHASING YOUR NEXT HOME

ACCORDING TO WIKIPEDIA,
SAN ANTONIO IS THE SEVENTH LARGEST CITY  AND 
ALSO ONE OF THE FASTEST GROWING CITIES IN THE
UNITED STATES . YOU KNOW THIS GREAT CITY IS 
BBOUND TO EXPAND BEING THAT IT SITS AT THE 
INTERSECTION OF INTERSTATE 35 AND I-10 . THIS 
MAKES SAN ANTONIO A MAJOR CORRIDOR TRANSIT 
AND COMMERCIAL AND RESIDENTIAL DEVELOPMENT 
IS EXPANDING ALL ALONG THESE LINES.  SAN 
ANTONIO HOME VALUES HAVE GONE UP 7.0% OVER 
THE LAST YEAR AND ACCORDING TO CURRENT 
HHOUSING FORECAST, PRICES ARE PREDICTED TO RISE
 3.3% IN 2020.IF YOU ARE LOOKING TO INVEST,  
SAN ANTONIO IS AT THE TOP FOR HAVING ONE 
OF  THE BEST TRACK RECORDS FOR INVESTMENT 
IN THE LAST TEN YEARS. SAN ANTONIO 
IS ALSO A LEADING TOURIST ATTRACTION: WE 
HAVE EVERYTHING TO OFFER  FROM SOUTHWEST 
FFLAVOR AND TEJANO CULTURE, THE ALAMO, 
THE BEAUTIFUL RIVERWALK, THE PEARL, LA 
CANTERA, THE QUARRY MARKET AND MUCH MORE …

ACCORDING TO SAN ANTONIO CONVENTIONS 
BUREAU, THE CITY RECIEVES APPROXIMATELY 26 
MILLION VISISTORS PER YEAR.   WHY WAIT? 
MAKE SAN ANTONIO YOUR NEXT PLACE TO CALL 
HHOME!
                                                 
                                               ELIZABETH COUSIN



FELLOW REALTOR STEPHANIE PAXTON ADDS: LIVING IN SAN 
ANTONIO FOR 25 YEARS AND SELLING REAL ESTATE FOR OVER 
8 YEARS THIS CITY HAS SO MUCH OPPORTUNITY, CULTURE, 
CHARM. SAN ANTONIO IS WIDELY KNOWN FOR OUR  ALAMO 
AND FAMOUS RIVERWALK.SAN ANTONIO IS NOT JUST A 
TOURIST LOCATION, ITS ALSO A GREAT PLACE TO LIVE.
WHETHER WHETHER YOURE RETIRED, WORKING AND RAISNG A FAMILY, 
GOING TO SCHOOL  OR STARTING OUT, SAN ANTONIO HAS 
SO MUCH TO OFFER. THE HOUSING MARKET IS  STILL 
AFFORDABLE AND THERE ARE DIFFERENT OPTIONS FOR 
DIFFERENT LIFESTYLES.IF YOU ARE LOOKING FOR MORE OF 
AN URBAN LIFESTYLE THEN DOWNTOWN IS WHERE TO BE. IF 
YOUR LOOKING FOR SERENE ACRES OF LAND IN OUR SUBURBS 
WE HWE HAVE THAT IN OUR BEAUTIFUL HILL COUNTRY. IF YOU 
ENJOY HIKING, BIKING, FARMERS MARKETS,THEME PARKS, 
AND GREAT SPORTS TEAMS..

YOUR IN THE RIGHT SPOT! NOT TO MENTION SOME OF THE 
MOST BEAUTIFUL RESORT HOTELS JW MARRIOTT AND LA 
CANTERA RESORT AND SPA ARE GREAT FOR A QUICK GETAWAY. 
THE PEARL IS A HUGE ATTRACTION WITH OUR CULINARY 
INSTITUTE INSTITUTE OF AMERICA AND OUR 5 DIAMOND RATED HOTEL 
EMMA. THE PEARL OFFERS MANY RESTAURANTS, 
ENTERTAINMENT, COFFEE BARS,FARMERS MARKETS AND YOGA 
IN THE PARK AND A GREAT PLACE TO BRING YOUR KIDS! DON’T 
FORGET SOUTHTOWN AND ALSO THE GREAT SHOPPING AT 
LA CANTERA.
                                                        STEPHANIE PAXTON 
                                                                    ROPAX GROUP AT KELLER WILLIAMS LEGACY









RoPax Realty Group shared 
9131 E Valley View Ln 

































WAHEEDA KARA
Fostering Unity Through Humanitarianism

COVER STORY

Article By Laura Curtis



A terrified family, including their one-year-old 
child, evacuate their native country amidst war 
and genocide, leaving behind all earthly possessions, 
relatives, a family business, and life-long memories 
to take refuge in a foreign country. Why begin a 
story in such a manner?  

MostMost Americans cannot even imagine themselves in this position. Most 
native-born citizens have lived in a bubble of security and stability until 
recent times, but this is how the life of Waheeda Kara began. If we can 
fathom the injustice and allow ourselves to feel even an iota of Ms. Kara’s 
pain, then we might begin to long for and lobby for certain changes. 
We might also understand the life quests of this fascinating lady 
and perhaps conceive as to why she works so hard at what she does.



While Notre Dame was on fire and
the world was quietly wondering if
this was yet another terrorist attack,
I sat waiting for my interview 
subject. She arrived, a graceful, 
well dressed woman whose 
demeanor was professional, yet demeanor was professional, yet 
unpretentious. Well coifed but 
not fussy, she had a beautiful 
smile. Though stylishly lined, 
her eyes shone of an inherent 
wisdom and warmth but 
also with what I perceived to 
be a bit of sadness or better stated,be a bit of sadness or better stated,
concern. As we spoke, I began 
to understand more about 
Waheeda Kara who was 
born in Bangladesh. When 
war and the ensuing 
genocide broke out in the 
early 1970early 1970’s, her family 
was able to flee the 
country. An estimated 
1-3 million people 
lost their lives in that 
war. Her father, Salim 
Gulam Hussein 
Thawerbhoy was Thawerbhoy was 
forced to abandon his 
multi-generational
tannery business in 
Chittagong, Bangladesh. 



On receiving word that Bangladesh was safe again in 1978, her family later 
moved- back and her father tried to reclaim his business. The political 
environment remained tense however, and the country’s president was 
assassinated in 1981.

Deeply affected by the loss of the President and fearing more civil unrest, 
Kara’s father sent his family to visit friends in San Francisco to see if that 
city would be a good fit for them.city would be a good fit for them. While they were there, the family received 
word that their patriarch had suffered a heart attack, so they returned to 
Chittagong immediately. Her father, while gravely ill, asked his wife, 
Yasmin Thawerbhoy to promise that Waheeda and her brother would be 
educated in the United States. He passed away the very next day, leaving 
his wife a widow and his children fatherless. Waheeda was just 11 years old.

Waheeda, her mother, and her brother eventually came to reside in Ukiah, 
California and the family co-ran a grocery store for 6 years.California and the family co-ran a grocery store for 6 years. When the 
grocery store deal failed, her mother made the decision to move to San Antonio 



where family resided. During this time period, the family of 3 endured a 
succession of apartments, held 3 full time jobs between them, and shared 
just one car. It was difficult, yet they were safe, though barely making ends 
meet. They had now become part of the fiber of humanity that makes up 
America’s unique tapestry of ethnicities, religions and cultures. 

     Obviously, life had not been easy for Waheeda and her family. Despite, 
or perhaps because of the injustices and hardships they had faced, Kara felt 
an urgent need to help others in need as she matured.

Embracing Differences: 

        Beauty materializes in many different ways, sometimes even during the 
deepest of sorrows and worst of adversities. From Waheeda Kara’s pain and 
hardship came an innate desire to help others and to bring to light certain 
social injustices. A beautiful life of dedication to others started here, in San 
Antonio at Wonderland Mall, while working at The Shoe Box. At the age of 
17, Kara organized a seniors’ group called the “Mall Walkers Club”. Mature 
beyond her years, at 18 she became the manager of a Steinmart store, beyond her years, at 18 she became the manager of a Steinmart store, 
overseeing more than a quarter million dollars-worth of inventory. 



      From there, she moved-on to organize, chair, and serve on a myriad of 
different committees and organizations all aimed at improving the lives of 
others. Kara devotes her life to helping the terminally ill with death, advocates 
for social injustice, and educates on diversity, pluralism and community 
relations. She married at age 20 to husband, Nooruddin, and they are the 
proud parents of 3 children, two girls named Shaya and Tabreez, and a 
son named Kas.son named Kas.

    An enormous amount of her career achievements and awards have evolved 
from her civic duties. She was recently acknowledged by the State of Texas 
by a Resolution in her name recognizing her for 30 years of civic engagement. 
Kara was also recognized by the City of San Antonio Martin Luther King Jr. 
Commission as a nominee for the “Unity in Humanity Award” in 2018. Near 
to her heart is Abode Contemplative Care for the Dying, a residence where 
terminally ill individuals can receive free end-of-life care when no one else is terminally ill individuals can receive free end-of-life care when no one else is 
able to look-after them. Active in the organization and a nurse by profession, 
Waheeda’s aunt Nasirbanu Jamal Moody, was very much like another mother 
and a key influencer in her life. Sadly, she passed away in 2013. Kara was 
then asked to take the place of Nasirbanu at Abode when the original founders 
broke ground in 2014. Kara was recently elected Vice-President of Abode 
and they are hosting their first National Conference in 2019.

     Kara is a director and board member of Musical Bridges     Kara is a director and board member of Musical Bridges Around the World, 
an organization that brings international musicians together and promotes 
building relations through music. She is also a director for San Antonio 
Cancer Educators Collaborative, a group that works collaboratively with 
multiple organizations to improve the lives of cancer survivors. She has been 
a guest speaker on diversity at Our Lady of The Lake University. She has also 
served on the Mayor’s Council on Police and Community Relations. Kara 
received the Hall of Famereceived the Hall of Fame Volunteer Award from the Philippine Association 
and the Community Star Award from the Association of Physicians of
Pakistani Descent in North America. She is also co-founder of the Muslim 
Cultural Heritage Society, an organization founded by four women that unites 
Sunni and Shia Muslims and individuals of all faiths regularly for social, 
cultural and educational interaction. 



She is on the advisory board of Awaaz (Voice) an organization for the victims
of domestic violence and serves as President of the National Inter-
Organizational Collaboration.

    Perhaps Waheeda Kara’s most intensive involvement is with SOL, The 
Source of Light Center at University Presbyterian Church. SOL is “an inter-
faith education center for those who seek to encounter the full dimensions 
of life and faith in the spirit of respectful curiositof life and faith in the spirit of respectful curiosity.” It has served the San 
Antonio area for over 17 years and has offered over 500 classes and events. 
This organization continuously develops and offers a broad range of programs 
on interfaith dialogue, social justice and peace-building, collaborating with 
numerous city organizations. Kara is the current Chairman of the SOL 
Center. Along with her life experiences, another factor influences Kara’s 
genuine altruism, and that is her faith. She is a Shia Ismaili Muslim. Ismailis 
pursue knowledge and fulfill traditions of tolerance by actively working pursue knowledge and fulfill traditions of tolerance by actively working 
toward harmonious and pluralistic societies. This is inherent to their faith. 
She frequently mentions that she is continuously inspired by the actions of 
her grandfather Wazir Ghulam Hussain Thawerbhoy, her father Salim 
Thawerbhoy, and of course her aunt Nasirbanu, all of whom have passed 
away, yet whose past actions continue to guide her in her life’s pursuits.

    Kara clearly states that “one’s children should always come first”. She is 
extremely proud of her children. Shaya, her eldest daughter who started the extremely proud of her children. Shaya, her eldest daughter who started the 
first Multi-Cultural Club at Lopez Middle School at the age of 14. She 
instigated the name change of a residence building at the University of San 
Francisco, founded the Muslim Students Association, saw that a resolution 
was passed on microaggression, and then went-on to become the first elected 
Muslim President of a Jesuit School at USF. Shaya is currently working as a 
director at a YMCA in California. Her daughter, Tabreez, began her own 
oorganization at the age of 15. D4D or “Daughters for Detection” was 
established at Ronald Reagan High School. D4D holds children accountable 
for encouraging their (all-gender) loved ones to get routine mammogram 
screening. Tabreez also volunteered her time with special needs children 
and became a nationally recognized high school scholar.  



She is currently studying at Rutgers 
University. Waheeda’s son, Kas, is a 
6ft 1”, 17-year-old with what she 
describes as “a heart of gold”. He is 
graduating this year from Ronald Reagan 
High School and enjoys competing 
in basketball and football. He devotes his in basketball and football. He devotes his 
summers to helping the young 
people at multiple youth camps. 
Kara’s entire family is a member 
of ICERV, Ismaili Community 
Engaged in Responsible 
Volunteering. Truly, our 
children learn by example children learn by example 
and Ms. Kara’s children are
following her lead. 
As adults, we should all 
reflect on the values that 
we are passing-on to our 
children since it is they that 
will determine the direction will determine the direction 
and quality of our future.

     All Americans, native or 
foreign born, should agree 
that furthering understanding 
of one another as a diverse 
meld of peoples, learning to 
work together for a common work together for a common 
cause, helping those in need and 
standing up against injustice, can 
only make our world a kinder 
place. 



ON THE COVER:
WAHEEDA KARA
Fostering Unity Through Humanitarianism
Waheeda Kara has dedicated her life to  the achievement of unity by persistently 
fostering understanding and human comradery and by being the voice for 
those in need. If she retired today, her accomplishments would be immeasur-
able. We should all stop, reflect and ask ourselves, “What have we done to help, 
what else can we do?” Waheeda has a career, heads multiple organizations,looks
after her live-in 85-year-old mother, is a mother of 3, does phenomenal work 
inside and outside her communitinside and outside her community, and is even a poet and a painter. She is a 
source of inspiration within this community. If we could each draw upon our 
compassion and try to serve mankind just a little bit more, imagine the positive 
changes we could make. As Mahatma Gandhi once said, “Be the change you
wish to see in this world”.  It starts within each of us.
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 Business Suits Profile: Tony Liberto

  Family-Owned Company Celebrates

        When Rosario “Frank” Liberto came to America from Sicily and founded 
Ricos in 1909, he never could have imagined his great-grandson, Tony Liberto, 
would be the fourth-generation family member to carry on his legacy of creating 
snack foods that are now enjoyed around the world.

110th Anniversary

President & CEO of Ricos



Liberto is the president & CEO of 
Ricos, a subsidiary of Liberto 
Specialty Company, which makes 
nacho chips, cheese sauces, popcorn, 
pickles, jalapeños and roasted peanuts 
sold in 50 states in stores and club 
stores, such as H-E-B,stores, such as H-E-B, Walmart, 
Costco and Sam’s Club. Ricos prod-
ucts are also  distributed in 57 count-
ries, including Mexico, South Korea, 
and Dubai. His father, Frank, created 
the concession nachos with jalapeño 
slices that people today buy at movie 
theaters and sports stadiums theaters and sports stadiums 
throughout the U.S.

“I want people to know that we’re a
proud family business in San Anton-
io, and we offer great snack foods that 
people can enjoy at home, the movie
theater or at a sports game,” he said, 
reflecting upon the Liberto Family
BusinessBusiness’s 110th Anniversary. “Just 
like our motto says, ‘We create fun 
foods for a fun world.’” 

Overseeing all operations of an internat-
ional company can be daunting at times, 
Liberto said. “It’s humbling. I like the 
fact that we’re still a small family 
business, but itbusiness, but it’s hard to justify since we

“I want people to know that
we’re a proud family business 
in San Antonio...”



distribute our products internationally.” Liberto recalls working his way 
from the ground up, loading trucks and delivering product at movie theaters 
after-school and during summers. “My dad made sure that whoever I was 
reporting to didn’t treat me like the boss’ son, but like a regular employee,” 
he said. “He was tough on me, but it was an experience that helped 
develop me to be able to take over the company.”

The Liberto family are firm believers in giving back to the community The Liberto family are firm believers in giving back to the community 
that has helped them stay in operation for over a century. It’s the reason 
why they support the Juvenile Diabetes Research Foundation (JDRF) 
each year. When people purchase Ricos products, a portion of proceeds 
benefits JDRF. Ricos has donated more than $1.2 million to the nonprofit 
so far.

For more info:
www.ricos.com 

http://www.Facebook.com/RicosProducts
www.Facebook.com/RicosProducts. 





SAM: Running your own business requires dedication, discipline and passion. 
Which is most important to you? 

CC: Passion is the number one. I don’t do the work myself but the belief
I have in my guys and my husband makes me passionate about the 
business we have a certain skill set that sets us apart from other 
companies and in order to get new clients passion for my staff and 
my customers motivates me.my customers motivates me.  

S.A. MONTHLY Q&A
With Cariann Chamberlin



Women in Business

     Cariann Chamberlin

SAM: What three pieces of advice would you give other women in 
business? 

CC: Don’t be afraid of a male dominated field. You will only get respect 
if you respect yourself and own it. I work in the office but I’m not afraid 
of getting my hands dirty a helping anyway I can. 

SAM: What would you say are your greatest challenges in your job? 

CC: CC: Finding great technician that is really knowledgeable they reflect 
the company so when there is a mess up that is potential to lose a contract.  
Also, that I work my husband it is hard to separate home from work when 
it can be a 24-hour job. So, the separation is hard and he doesn’t like me 
telling him what to do.



SAM: What woman in history or your own family has been your 
greatest inspiration? 

CC: My mom my dad left when I was young, and she was RN/BSN and 
would work the night shift and holidays in order to give us the life we deserve. 
She even quit here job when we in our teens so we could spend more time 
with us and became a school nurse. She motivated to never be afraid and do 
what your heart tells you and never be afraid for use your brain to accomplish what your heart tells you and never be afraid for use your brain to accomplish 
your goals. 

SAM: Do you think women feel intimidated in business?

CC: I think it can be especially when you first enter the workplace for the 
first time. The glass ceiling still exsist and you have to overcome it. In 
business there are so many men and that can be intimidating because they 
don’t take you seriously and then you have women that are veterens they can 
be us as intimidating as the males in the industrbe us as intimidating as the males in the industry. You become there 
competition especially in the field. Eat before being eaten.

SAM: How do women today achieve work-life balance? 

CC: Separate work from life balance. Make sure you set hours for work talk.
Try to stick to it 9-5 is work, and then it is time to take you time and live
and enjoy your life. Make sure you take vacations to mix up the monotony
of being available 7 days a week.

SAM:SAM: What have you learned about leadership, entrepreneurship and 
mentoring others? 

CC: In college I was the AMA president at UHD I was older at the time, so
they looked up to me. We actually ended up winning an award and going to
New Orleans to receive it. Most of them had not even been out of the state
it was very rewarding. They trusted met to get all the events done as a team
it was a very rewarding moment.





Alejandra Ruiz

 
  

                                             

                                

A Cut 
Above 
Hairsalon 
3208 northwestern 
San Antonio Texas 78238                              



My name is Alejandra Ruiz. 
I am 30 years old, born in Barerras,
Michoacan, Mexico and came to 
San Antonio, Texas when I was 
four years old.  As a little girl, I 
was always fascinated by the 
beauty industrbeauty industry. I would always 
play with my hair and cousins' hair, 
and noticed I had a passion for it. 
I am glad my high school had a 
cosmetology program because I 
was able to take advantage of it 
and get my license. While in the 
program, I set myself someprogram, I set myself some
goals for five - ten years. 
One was to open up my 
own business and be 
a successful business
owner.



My inspiration was my grandmother, Elicea Lopez Ruiz. She was a successful 
business women in our hometown of Barreras, Michoacan. She owned a 
convenience store that sold the basics, from chips, candy, sodas, beer, etc. 
What I learned from her was that when it came to  being a woman in business, 
you had to be very confident, direct, firm, and knowledgeable about things 
needing to be done in buisness because a lot of women are not taken seriously. 
I use these guidelines everyday in my salon.                                                                                   I use these guidelines everyday in my salon.                                                                                   

  



Six years later, I decided to 
open up my business again, 
and through trial and error,  
I learned what to do
 and what not to do in 
my business. 

I have learned to treat others with respect and not tolerate gossip in the work 
environment, so that everyone can work comfortably. I have also learned to 
listen to other stylists' and customers' feedback to better improve my business.
One of the mistakes that most stylists make is not being able to fix a mistake 
he or she made, and instead having customers walk away in disappointment.  
What I like about my team at "A Cut Above Hair Salon" is that we know when 
a mistake is done and try to fix it that day or have the client come back on a a mistake is done and try to fix it that day or have the client come back on a 
future visit to be fixed. We treat them with respect and are very professional in
any circumstance. It is very rewarding seeing all the hair stylists busy and 
happy clients walking in and out of the salon. You can say we are one big 
happy family. 

In three to five years, God willing, I would love to open up more locations in 
San Antonio and out of state. I would also like to continue to give back to the
community in all that I am blessed with. community in all that I am blessed with. 

At the age of 22, I felt ready to open my 
first hair salon. I did really good the 
first year, but realized my marriage 
and kids needed a little more attention 
and decided to close it down. The great 
thing about being a hairstylist is I didn’t 
have to give up doing hair and was able have to give up doing hair and was able 
to work two to three days a week at 
my friend's salon and still be able to 
enjoy my kids and build memories.



It has not been easy being a single mom of two, owning a buisness and 
juggling mom duties, but I can say it is definitely worth it. To all the 
women who are reading this, I would say to you all, if there is something 
you are passionate about and could see yourself starting a buisness in that, 
I say write down some steps in how to achieve it and go for it! 
Anything is possible!Take the risk, and go for it!
And if the plan doesnít work, And if the plan doesnít work, 
change the plan, not the goal!    





Kathleen Wyble Graham
Wyble Graham Garcia Wealth Management
14855 Blanco Rd. Suite 218 SA, TX 78216
210-568-7756
kwgraham@wggwealth.com
wggwealth.com

KathleenKathleen Wyble Graham
Managing Partner

 

Wyble Graham Garcia Wealth Management
14855 Blanco Road, Ste 218
San Antonio, TX 78216

 

Direct:  (210) 568-7756Direct:  (210) 568-7756
Cell:  (210) 845-3203
Fax:  (210) 318-4297
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Kathleen 
Wyble 
Graham



Kathleen Wyble Graham is the Founder and Managing 
Partner of Wyble Graham Garcia Wealth Management 

With 37 years of experience in investments, insurance, divorce finance and 
risk management, she brings a depth and breadth of knowledge that enables 
her to serve the comprehensive, and often complex, needs of her Clients.

Most recently, Kathleen was First Vice-President, Investments at Wells Fargo 
Advisors where she was responsible for serving Clients with $140 million in Advisors where she was responsible for serving Clients with $140 million in 
assets under management. Prior to that, Kathleen held a number of executive 
positions at USAA over the course of 18 years – the last being Vice-President, 
Financial Planning.

Kathleen has made multiple appearances on CNBC and has been interviewed 
by the San Antonio ExpressNews and San Antonio Woman Magazine on 
investment matters.



Kathleen is a Chartered Financial Consultant (ChFC) and a Chartered
Life Underwriter (CLU). She is also a Certified Divorce Financial 
Analyst (CDFA). She holds multiple securities licenses with LPL Financial, 
including FINRA Series 7, 63, 65 and 66 as well as Texas Life and Health 
and Variable Annuities licenses.

Kathleen’s Bachelor’s degree is from the University of the Incarnate 
WWord and she has an MBA from Our Lady of the Lake University.

Some of Kathleen’s local charitable and civic interests include the Alamo 
Heights Rotary Club, San Antonio Aggie Women’s Club and Hope for 
the Future – a 501c3 organization providing scholarships to low income 
Catholic school students. She is a recent graduate of the San Antonio 
Master Leadership Program and member of Class XV.

A San Antonio native, Kathleen and her husband Dale, enjoy travel and 
family time with their combined five children and four grandchildren. family time with their combined five children and four grandchildren. 
Kathleen is an ardent San Antonio Spurs fan and true dog lover.





Cynthia GARZA 

Cynthia Garza is a highly regarded hairstylist and 
beauty expert of international acclaim. 
With an aesthetic that ranges from casually chic to elegantly sophisticated, 
this master hairstylist has a devoted clientele that depends on her for 
beautiful, stylish cuts and color that are as easy to wear as they are to 
maintain. A native of Alice, Texas, Cynthia spent her early years in her 
sistesister’s salon laying the foundations of her expertise. She soon moved on 
to hone her skills under the tutelage of renowned master stylists such as 
Robert Cromeans, Scott Cole and Linda Yodice, Vidal Sassoon, Daniel 
Joseph (DJ) Muldoon, Jean Braa, Paul Mitchell, Liz Haven and numerous 
other celebrity hairstylists. 



All stylists under her guidance are hired through an intense selection process 
and are educated and promoted within the salon. Working closely with her 
team on a daily basis, Cynthia encourages her staff to develop and refine their 
talents in order to achieve their professional best. Accolades include, Great 
Lengths-certified extensionist, Brazilian Blowout-certified, Stylist: John Paul 
Mitchell Systems Master, Educator: John Paul Mitchell Systems, Platform 
Artist Club MemberJohn Paul, Mitchell Systems Color EducatoArtist Club MemberJohn Paul, Mitchell Systems Color Educator. 

Alta Moda Salon, located in northwest San Antonio (The Rim), has earned a 
reputation as one of San Antonio’s finest hair color and design locations. 
Cynthia owes her success to an intrinsic ability to identify with each client 
and create a personal look based on bone structure, hair texture, and an innate 
understanding of their lifestyle. The values of patience, precision, 
professionalism, and planning are held in high regards at the salon, 
both in customer service and in the relationships of staboth in customer service and in the relationships of staff. 





SAM: What is the most satisfying quality about your job? 

CG: From an artistic standpoint, it is more than just chopping off 
someone’s hair or coloring their hair, it is an incredibly satisfying job 
due to the combination of utilizing our skillset, solving problems 
through creativity, and communicating with our guest to get the best end 
result for each individual’s needs.  From a business owner’s view, the 
most satisfying part is seeing stylist grow creatively as well as professionallmost satisfying part is seeing stylist grow creatively as well as professionally.  
To see a stylist grasp color concepts or haircutting techniques and be able 
to use them daily is very rewarding.   
 
SAM: Do you have any major achievements or significant milestones?

CG: My salon’s greatest achievement has been being featured in INC 
magazine three times (2014, 2016, & 2018) for INC 5000’s top growing 
businesses. businesses. 
 
SAM: How do women today achieve work – life balance? 

CG: I have learned how important it is to take care of myself while I’m also 
trying to support everyone else in my life.  I put my family and my business 
first so often, so I’ve had to focus on setting aside time for myself.  Women 
are doing so much, I think it’s important to remind ourselves we also 
deserve a break and that doing everything perfectly isndeserve a break and that doing everything perfectly isn’t always possible.  
I think it’s about making choices and prioritizing what matters most at that 
particular moment. 
 
SAM: How do you define success? 

CG: Success to me means getting to do what I love on a daily basis and 
also being in a constant state of growth.  I feel the most powerful in the 
salon, because I feel like I can bring my ideas to life but success also salon, because I feel like I can bring my ideas to life but success also 
means growing and learning in areas I’m not so comfortable in.  





Marsha Mahaffey 
Founder & CEO 
Jokesters 22 Pub N Grub



SAM: Running your own business requires dedication, discipline 
and passion. Which is most important to you? 

MM: Passion, because the rest will follow as long as you're passionate. 

SAM: Have you run your own business before? 

MM:This is my first buisness. However, I was a Regional Manager 
for 5 years of a multimillon dollar bar. I ran the bars 
as if I was the owneas if I was the owner.

Q&A
Marsha Mahaffey

With S.A. Monthly



SAM: What three pieces of advice would you give other women 
in business today?

MM: If something isn't right for your business then try something else 
and if that isn't right try again, keep going until you get the perfect 
formula. The only failure is when you give up. 

Make sure your team is just as passionate as you are. 
The customers will only love your business as much as The customers will only love your business as much as 
your staff does.

Set your intentions everyday to succeed and believe in yourself.  

 
SAM : What is the most satisfying quality about your job?

MM: That I get to see people heal from their problems everyday 
through laughter.  

SAM:SAM: What would you say are your greatest challenges in your job?

MM: The greatest challenge is reaching consistency in a start up
 business.  

SAM: In your line of business, what motivates you?

MM: When I see and hear my customers in love with the 
business I created. 

SAM: How do you think women today define success?

MM:MM: I think women have to natural ability to be naturing and 
caring and with a good twist of discipline and passion we are 
untouchable.  



SAM: What is the most satisfying quality about your job?

MM: That I get to see people heal from their problems everyday 
through laughter.  

SAM: What would you say are your greatest challenges in your job?

MM: The greatest challenge is reaching consistency in a start up business.  

      
SAM: In youSAM: In your line of business, what motivates you?

MM: When I see and hear my customers in love with the business I created. 

SAM: How do you think women today define success?

MM: I think women have to natural ability to be naturing and caring and 
with a good twist of discipline and passion we are untouchable.

SAM: What woman in history or your own family has been your 
greatest inspiration?

MM: MM: Oprah has been a great inspiration. She became successful because 
she believed in herself and never took no for an answer. After her incredible 
success she was still very humble and gave back to the community.  

SAM: Do you think women feel intimidated in business?

MM: Unfortunately, yes. We still have to prove ourselves everyday. 
As a female business owner I know if I fail, I am not just failing,  
but failing women in general. 



SAM: Do you think women feel 
intimidated in business?

MM: Unfortunately, yes. We still 
have to prove ourselves everyday
As a female business owner I 
know if I fail, I am not just 
failing,  but failing women in failing,  but failing women in 
general. 

SAM: How do women today 
achieve work-life balance?

MM: I can only speak for myself 
as this is also a challenge I had to 
face. In life if you don't take care 
of yourself first you will never be of yourself first you will never be 
110% to anyone or anything. 

SAM: What you are looking to 
accomplish over the next 1, 3, 5, 
and 10 years? 

MM: I will open several business 
and give back to my community.   

   Social media & website   Social media & website

    jokesters22.com

    jokesters22 IG

    jokesters22 FB 



FASHION-ART
OF ZITA-BARBARA
FASHION-ART
OF ZITA-BARBARA

ART INSPIRED FASHION of ZITA-BARBARA
https://shopvida.com/collections/zita-barbara

LUXURY



Activist, educator and CEO Olivia 
Flores Ortiz has dedicated herself to 
the development and enrichment of 
her community. Heavily influenced 
by her grandmother growing up in 
San Antonio, Olivia began her 
professional career as an educatoprofessional career as an educator, 
teaching English and Special Education. 

Olivia 
 Flores Ortiz



During her nine years in the classroom, she began to see the needs not only 
of her students, but of the larger San Antonio community. Social justice, 
accurate representation and speaking authentically to the Latinx community 
became the driving forces behind her work. In 2009, she met fellow teacher 
Cruz Ortiz. Married in 2012, they began what has become a decade of 
collaboration-so far.



The couple founded Snake Hawk Press in response to demand from those 
seeking commercial versions of his work. Olivia began working on individual 
projects for Snake Hawk Press, continuing to take on responsibility until she 
ultimately served as CEO. In addition to keeping the business running, 
Olivia spearheaded many individual projects.



Today, Olivia serves as CEO of the coupleís latest collaboration, Burnt Nopal, 
which offers a full range of services around branding, design and experiences. 
As with Snake Hawk Press, this latest venture stems in part from commercial 
demand and companies seeking to create authentic brand, marketing and 
experiences as well as a desire by Oliva and Cruz to expand they work they 
offer.



As part of her community work, Olivia serves as a proud board member of both 
Eva’s Heroes, a non-profit founded by Eva Longoria dedicated to enriching the 
lives of those with special needs, and the South San Antonio Chamber of 
Commerce.





On a Journey Together
Catherine Morrison-Stokely and Michael 
Mewborne support clients and each other
at Wells Fargo Advisors

Catherine Morrison-Stokely and Michael Mewborne both grew up in San Antonio,
 left the city to start building their lives and careers, and now they are on the same
wealth management team atwealth management team at Wells Fargo Advisors. But they didn’t travel the same 
path to get where they are today. Their separate journeys have been winding and 
dotted by detours, marking significant moments where important decisions were 
made and destinations became a bit clearer. Their roads eventually joined, and 
together they now help others create and navigate their own paths to success. 



No Place Like Home

As a growing child, Catherine watched her father Bob Morrison build his practice as a stock broker. 
But her father’s client relationships weren’t simply transactional. Catherine remembers being amazed
that her father always knew the names of his clients’ children, and even grandchildren, and inquired 
about their adventures from childhood into adulthood. He cared more about his clients as friends 
with financial goals than merely customers looking for a good return on their investment.

CatherineCatherine’s stepfather Tom Veitch, a lawyer, was also a major influence. She says Tom gave her a 
love of law while her father gave her a love of numbers. The combination would shape her path 
more than she would realize.

Catherine left home to attend Texas State University in San Marcos, but she didn’t stray far from 
the financial services industry that she grew up in. She earned a bachelor’s degree in finance and 
worked in the banking industry for a decade. She eventually came home to San Antonio to work in 
partnership with her father, who had transitioned his practice as a stockbroker into financially 
advising his clients. Now as a financial advisor for her own clients, she understands the advising his clients. Now as a financial advisor for her own clients, she understands the 
importance of her father’s guidance.

“My dad’s best advice for me when I began building a practice and advising my own clients 
was to ‘have a servant’s heart,” Catherine said. “From communicating and leading my team to 
directing my clients’ financial paths, putting others’ needs before my own has always proven to be 
the best road.”

Catherine’s journey took another turn several years ago when her husband unexpectedly passed 
awaaway. During that time, she experienced first-hand how loss can affect people and how much 
help is needed in tragic moments. But she also experienced the “servant’s heart” philosophy that 
her father has always championed. While her financial team walked alongside her in her grief, 
she realized that they had guided all her previous steps and that direction helped lessen the pain
 of this one tragic moment.

“I’m sad I had to learn that lesson personally, but the experience reminded me that we are 
helping guide our clients’ whole lives, not just for the possibility of one moment or event,
” Catherine said. “I want to provide my clients the clear and concise information they need so ” Catherine said. “I want to provide my clients the clear and concise information they need so 
they can live full lives, and if challenges come, they are prepared and taken care of.”

Returning to Your Roots

When Michael was a child, he and his father didn’t have usual father-son conversations about 
sports and superheroes. Instead they shared an atypical interest in finance and the stock market, 
reading the newspaper’s stock report every day and making predictions on stocks’ performances. 
In fact, Catherine’s dad Bob, a close friend to the Mewborne family, helped Michael purchase his 
first stock at age 13.first stock at age 13. Together they tracked its performance, and Bob guided Michael when to 
invest more or sell.



After graduating from high school, Michael put his finance interests aside and attended college and 
law school, eventually becoming a trial attorney. The career left him unfulfilled, so he returned to 
his early interest in finance and joined Catherine to create their team at Wells Fargo Advisors, a 
place Bob always knew he belonged.

“Bob was one of the first people to encourage me to follow a career in the financial industry,
” Michael said. “It took about a decade of convincing and a career path detour, but I eventually 
followed his advice, and now I get to help positively impact more people and families, which is followed his advice, and now I get to help positively impact more people and families, which is 
what I always wanted to do.”

The Path Forward

With continued support and encouragement from Bob, Catherine and Michael joined 
their paths to create a dynamic financial advising team. They have the same goal to lead clients 
to financial success. But they agree that it’s the different paths they took to build their practice 
that brings value to their clients and creates a fulfilling career. It’s their different perspectives 
that create unity and richness.that create unity and richness.











Airrosti Opens New Corporate Headquarters 
San Antonio-based rehabilitation expert, Airrosti, has opened a new 
44,000 square-foot corporate headquarters in Hill Country Village. This 
new headquarters will house additional treatment space, a training site 
for new employees, and corporate offices.  This building also houses 
teams focused on supporting all Airrosti Providers across the US, including 
marketing, billing, scheduling, and finance.marketing, billing, scheduling, and finance.

Growth has been rapid for Airrosti, which originally opened in 2004 with one 
employee. Today, they have 210 locations throughout the United States with 
just under 700 employees, which includes providers and support staff who 
served 138,380 patients in 2018. Their approach focuses on accurately 
diagnosing the root cause of pain, then employing specific manual therapy 
and rehab exercises to correct the underlying cause and prevent future injuries. 
Their approach yields quick results with many patients experiencing relief in Their approach yields quick results with many patients experiencing relief in 
an average of three visits, based on patient-reported outcomes.



Thanks to positive experiences and results, 99.6% of past and present patients 
have stated they would recommend Airrosti to family, friends and colleagues. 
Increased demand for Airrosti services has spurred the company to hire an 
additional 50 providers in 2019. All Airrosti Certified Providers are Chiro-
practors or Physical Therapists who are specially trained to assess the root 
cause of patient symptoms. Their detailed evaluation and individually pre-
scribed rehab exercises are key to patient success. For manscribed rehab exercises are key to patient success. For many, this type of 
therapy has improved health and deterred potential surgeries, so much so 
much so that all the national insurance carriers have executed customized 
contracts designed to make Airrosti more accessible to patients.  

“Weíre thrilled to be experiencing expansive growth based on our Mission to 
get people out of pain,” said Dr. Jason Garrett of Airrosti. “We all want to be 
healthy and live pain-free lives. Ultimately, Airrosti positively impacts lives 
by helping patients recover from pain and injuries while reducing their health-by helping patients recover from pain and injuries while reducing their health-
care costs as well. We’re thrilled to be positively impacting lives and delivering 
on our Mission on a daily basis.”



Airrosti has more than 200 locations across Texas, Illinois, Ohio,  
Virginia, and Washington. Airrosti Providers are experts at accurately 
diagnosing your injury and treating it directly at the source, safely and 
effectively. Their quality care approach means they spend significant 
one-on-one time with every patient, one full hour every visit, to 
accurately assess or determine and resolve the source of your pain. 
Airrosti Providers educate you and give you guidance you can use at Airrosti Providers educate you and give you guidance you can use at 
home to speed your recovery. Their targeted approach leads to rapid 
recoveries and lasting results while helping most patients avoid the 
high costs of imaging, pharmaceuticals, and even surgical procedures.  
Most patients report significant improvement after only one visit, 
with injury resolution in an average of just three visits.











 
Compassion is what makes us human... and so do mistakes. The truth is 
everyone is just trying to figure things out and keeping people feeling
imprisoned by mistakes made in the past can seriously stunt their ability to 
share their life experiences. Sharing the life lessons learned from life’s 
biggest mistakes is how we can help others in need of life-advice (or to 
prevent repeating the same mistakes twice.) prevent repeating the same mistakes twice.) 

So now, here is a chance to help someone experience their 2nd Chance with
a show premised around the themes of reformation, compassion, forgiveness,
and moving on from the past to experience a bright future. On the social-
media for 2nd Chance, a promo with one of the show’s founders, Paul Nutall,
explains how he once fought through circumstances to emerge victorious with
a Master’s Degree in Criminal Justice and a hunger to provide others with
the same opportunity to turn their lives around.the same opportunity to turn their lives around. This show offers people a 
platform to speak on topics such as domestic abuse, emerging from poverty 
or hard life situations, and guides people on their 2nd Chance at life through 
working with local charities, celebrities, and personalities to create change.  

Everyone deserves a second chance



Unlike other interview shows that focus on the entertainment value of celebrities 
or people with interesting stories; 2nd Chance gives the opportunity to share 
how people defeated their rock-bottoms or triumphed over adversity. This 
type of “real” content inspires real social changes that impact listeners’ lives. 

For example, their show on domestic violence spurred Ola Ray (star of 
Michael Jackson’s “Thriller”) to speak about her personal experience with 
domestic violence.domestic violence. At the same time, 2nd Chance hosted a celebrity red 
carpet event in Downtown, San Antonio which hosted celebrities Ola Ray, 
Nathanial Hawthorne, and reality show star, Jada Cacchilli. At the event,
Jada spoke about her own past, as a member of season 12 & 13 of "Bad Girls 
Club" on the Oxygen network. She struggled after the show ended, but 2nd 
Chance helped to get her back on her feet by promoting her debut single, 
"Girls Around the World" in turn, ending up on Top 10 of the Billboard 
charts in 2015.charts in 2015. This is just one “success story” and the show hopes to inspire 
more. If you would like to learn more about 2nd Chance be sure to follow and 
“like”their social media pages found on their website: 2ndchancesaveslives.org

2ndchancesaveslives.org








